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AGRICULTURAL DEVELOPMENT COMMUNICATION FOR NEW THEORY
CONCEPT OF HIS MAJESTY KING BHUMIBOL ADULYADEJ

INTRODUCTION
The agricultural development related to the New Theory 's key concepts which has been

given by His Majesty the King Bhumipol Adulyadej  for several years since 1994 aimed to be
adopted by some parts of the Thai small farmers for their "Self Reliance" under the "Self
Sufficiency Economy" within the sustainable agricultural development concepts.   Some of the
problems have been reflecting both in its perception, its understanding, and  its implementation
in all relevant levels.  This could affected  from some of the  communication problems to all the
mentioned problems such as their  miss interpretation of the New Theory's concepts, their
application of the concepts into their implementation, and adoption , etc.

From the mentioned reasons, this study named the “Agricultural Development
Communication for the New Theory of King Bhumbol Adulyadej” indicates the two main parts
of the content:

- communication for development
- the agricultural practices under the New Theory of King Bhumibol Adulyadej

The importance of these two main parts is as follows:

1.   Development   Communication

Roger and Svenning, (1969) gave this definition of development: “Development means
to put a new concept into society to increase the GDP of the people and improve their quality of
life by employing better methods of production and better social institutions”. During the
development of a given society, communication is used to promote, expand and facilitate
development. It functions as a social mechanism to move social development toward the
objectives that have been set. This may be in any area including the development of agriculture
starting from traditional methods handed down from past generations to the use of new
technologies such as new varieties, fertilizers, and pesticides.
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The communication media are capable of reaching various groups of people such as the
personal media, the community media, the specific media, and etc.  But among all those kinds of
media, the mass media could be reached to large proportion of people in the country and thus
must have an important role in any development works. Their three main functions are to inform,
to persuade, and to educate people and their community.

The mass media not only have a direct influence on those who receive communications
from them, but they also are sources of information for individuals in their communications with
one another. People who are influential in this communication between individuals are those
who make extensive use of the mass media. For example, people who are influential with
farmers generally read, listen to, or watch the mass media reports on farming more than farmers
themselves do. Similarly, political leaders usually make very extensive use of mass
communication for their political purposes. The information from the mass media can make one
more influential than others. When information on agriculture is disseminated through the mass
media, it is certain that this information will be further disseminated by those who have
influenced in the field of agriculture. Likewise, when information on proper methods of child
care are disseminated through the mass media, opinion leaders in the field of child care will
further disseminate that information to others.

In introducing an innovation, the communication process is needed for the purpose of
disseminating information and this may involve many media in the various steps of building
awareness, arousing interest, evaluating, experimenting, and finally leading into an adoption.
Perhaps only a single medium need be used, or perhaps a combination of many media, which
could be mass media itself, the personal communication, the special media, and local networks
of communication, depending on their suitability to the characteristics of the area to be
developed, the intended receivers of the communication, and the content of the message to be
communicated.

One such innovation is the New Theory of His Majesty the King. Information on the
New Theory must be communicated to induce adoption by the farmers who are the target group
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and supported in the community for sustainable development based on the principle of “the
economy of self-sufficiency,” which is the product of the New Theory.

In general,  the analysis of a communication process about the media exposure always
starts from the “S” which was the “sender”. But for this study, the communication process
analysis was also analyzed the “R” which was the  “receiver” whom may be the active farmers
that may actively seek information about the “New Theory” by their own.   Because the active
targeted farmers might be the ones who would seek information about the “New Theory” by
themselves while some of them might be the passive farmers whom might only took their role as
the “receiver” in any different step of the “New Theory”.    Thus the following diagram has been
developed to illustrate the communication for agricultural development according to the “New
Theory” (as shown in figure 1)
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The Development Communication of the “New Theory” of His Majesty the King 
Bhumipol Adulydej has been initiated by the king himself (S1 = Source 1) given the speech to 
the staffs of the related Royal Projects (S2 = Source 2) who applied his speech as the policies 
and implementation plans for all relevant agencies.  And the closest staffs relayed the message to 
the target farmers were the agricultural extension and cooperatives, the sub-district agricultural 
staffs, and the district agricultural staffs (S3 = Source 3) whom diffused all kinds of the “New 
Theory” information via various kinds of media such as the mass media, the specific media, and 
the people media themselves in order to communicate with the farmers.

Within the frame of this communication process, it could reflected that the targeted
farmers had their own communication process such as their exposure to various kinds of media,
their own information seeking, their communication network among their own group which were
under the “Process 1” which reflected to the understanding and the interpretation of the “New
Theory”.  In the “Process 2” which affected to the adoption of the “New Theory”; and in the
“Process 3” which would affected to the agricultural sustainable development.

In the “Process 2”, the communication of the targeted farmers would also involved with 
the “Self Evaluation” which was one among the other stages of the communication process. This 
process could be called as the “intra-personal communication” which linked to the understanding 
of the “New Theory” principles and practices aimed for their sustainable adoption of the “New 
Theory” among the targeted farmers. The interpersonal communication has been influenced by 
other who would external factors such as the individual factors, the cultural factors,  the local 
wisdom factor, the geographical factor, the economic factor, and the supportive factors from 
relevant agencies.

And for the media that used to facilitate the communication of the “New Theory” found 
differently based on the relevant agencies.  The diffused contents of the “New Theory” were 
more on its principles, its benefits, and its practices in each step.  The overall communication 
process and media used were based on the knowledge and the understanding of the targeted 
farmers about the “New Theory”
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2.   Concept of  “Agriculture” under the New Theory

The New Theory consists of activities at three levels: 1) activity by the farmer in their
management of land cultivation to attain self-sufficiency; 2) cooperative activity by farmers to
increase their incomes and to improve the strength and well-being of their communities; 3) the
development which links within the community and between the community and the world
outside that will be important in developing a higher quality of life and empowering the
community.

On each of the three levels, farmers have to decide what kind of farming or animal
raising enterprises they wish to pursue. This decision is particularly important on the second and
third levels, for the farmers seek to realize profit from their enterprises. They have to manage
their own business, as well as helping one another to form groups and being cooperated among
themselves in order to manage their group. In order to decide with confidence what kind of crop
to plant or livestock to raise so that the products can be sold in the market, farmers need
information on prices and demand on the local, provincial, regional, and national levels, and the
more up-to-date this information, the more useful it is in decision making. The source of this
information should be provided primarily from state agencies.

Successful application of the New Theory depends upon farmers’ understanding it
correctly. They should realize that the New Theory is not a magic cure all which can self-
sufficiency level solve all of their problems, nor is it the only way to solve their problems. It is
however a new alternative that will help relieve their problems and will increase their ability to
live under self-sufficiency  and simply in a style suited to the way of life in the Thai countryside.
It encourages them selves to improve their skills in agriculture, in management, and in utilizing
water resources and helps to strengthen the family, the community, and the formation of groups
to improve production and marketing.

Nevertheless, even when they understand and are interested in the New Theory, farmers
are sometimes not able to successfully adopt it because of the physical and social economic
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factors such as the terrain and the money required to improve their land and dig ponds, and
attitudinal factors such as changing from their previous production style of one-crop-per-year
monoculture to mixed farming demanding greater knowledge and skills , patience, and effort and
also importantly willingness to take risks.

His Majesty the King’s speeches between1994 and1999 give the key concepts which can
be implemented successfully. At the same time, the speeches reflect some problems in the
implementation in real situations in the interpretation of concepts, in putting concepts into
practice, and in adjustment to factors relevant to the farmers’ adoption. To help reader
understand the real meaning of concept and its implementation of the New Theory. The speech
of His Majesty the King Bhumibol Adulyadej, delivered  to  the  audience  at  the Chitlada
Palace  in  Bangkok  on  the  4th  December  1998  on  the  auspices  of  his Majesty The King ‘s
birthday  is  given  here.
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The speech of His Majesty the King Bhumibol Adulyadej :  Dec  4, 1998

Âg{x cÜ|Åx Å|Ç|áàxÜ {tá ÅxÇà|ÉÇxw Åç ätÜ|Éâá tvà|ä|à|xá? áâv{ tá ã{tà \ át|w Ätáà çxtÜ? 
tuÉâà à{x áâyy|v|xÇvç xvÉÇÉÅçA g{x àxÜÅ áâyy|v|xÇvç xvÉÇÉÅç wÉxá ÇÉà xå|áà |Ç à{x àxåàuÉÉ~áN à{xÜx {tá 
ÇxäxÜ uxxÇ t áâyy|v|xÇvç xvÉÇÉÅçA g{xÜx tÜx Éà{xÜ àxÜÅá uâà ÇÉà à{|á ÉÇxA _táà çxtÜ? \ áÑÉ~x tuÉâà 
áâyy|v|xÇvç xvÉÇÉÅç uxvtâáx _ vÉâÄw ÇÉà y|Çw Éà{xÜ àxÜÅáA \ tÄáÉ twwxw à{tà HC ÑxÜvxÇà Éy |àá 
tÑÑÄ|vtà|ÉÇ? à{tà |á? ÇÉà vÉÅÑÄxàxÄç? ÉÜ xäxÇ ÉÇÄç EH ÑxÜvxÇà? ãÉâÄw ux xÇÉâz{A Tà à{tà à|Åx? Ätáà 
çxtÜ? \ à{Éâz{à à{tà |à ãtá âÇwxÜáàÉÉw? uâà ÄtàxÄç? ÉÇÄç Ätáà ÅÉâà{? áÉÅxuÉwç ã{É á{ÉâÄw ux |Ç à{x 
~ÇÉã? áÉÅx ÉÇx ã{É {tá ÑtÜà|v|Ñtàxw |Ç wxäxÄÉÑÅxÇà ãÉÜ~ yÉÜ Öâ|àx t ÄÉÇz à|Åx? vtÅx àÉ áxx Åx tÇw 
át|w à{tà à{x áâyy|v|xÇvç xvÉÇÉÅç ãtá t äxÜç zÉÉw áçáàxÅ? tÇw {x |Çw|vtàxw {|á âÇwxÜáàtÇw|Çz à{tà à{x 
tÑÑÄ|vtà|ÉÇ Éy ÉÇx@yÉâÜà{ Éy à{x áâyy|v|xÇvç xvÉÇÉÅç ÅxtÇá à{x vÉäxÜtzx Éy t ÖâtÜàxÜ Éy à{x tÜxt |Ç à{x 
vÉâÇàÜçA g{x ÅxtÇ|Çz Éy áâyy|v|xÇvç xvÉÇÉÅç tÇw ÉÇÄç ÉÇx@yÉâÜà{ Éy |àá tÑÑÄ|vtà|ÉÇ w|w ÇÉà ÅxtÇ à{x 
tÜxt Éy ÉÇx@yÉâÜà{? uâà ÉÇx@yÉâÜà{ Éy à{x xåàxÇà ;wxzÜxx< Éy áâyy|v|xÇvçA

\ {täx àÉ vÉÅx Ü|z{à àÉ à{x ÑÉ|Çà uxvtâáx \ tÅ ãÉÜÜ|xw à{tà xäxÇ t ÑxÜáÉÇ ã|à{ t c[AWA 
áà|ÄÄ Å|áâÇwxÜáàtÇw Åç ÑÉ|ÇàA cxÜ{tÑá \ w|w ÇÉà áÑxt~ vÄxtÜÄç xÇÉâz{? uâà ã{xÇ _ ÜxÜxtw ã{tà \ 
{tw ãÜ|ààxÇ yÜÉÅ Åç áÑxxv{? \ à{Éâz{à à{tà |à ãtá vÄxtÜÄç áàtàxw à{tà HC ÑxÜvxÇà áâyy|v|xÇvç ÉÜ xäxÇ 
ÉÇÄç EH ÑxÜvxÇà áâyy|v|xÇvç ãÉâÄw ux xÇÉâz{A \ ÅxtÇà à{tà à{x tÑÑÄ|vtà|ÉÇ Éy à{x áâyy|v|xÇvç xvÉÇÉÅç 
wÉxá ÇÉà ÇxvxáátÜ|Äç ÅxtÇ yâÄÄ áâyy|v|xÇvç? tÇw \ Åtç tww à{tà yâÄÄ áâyy|v|xÇvç |á |ÅÑÉáá|uÄxA \y t 
ytÅ|Äç ÉÜ xäxÇ t ä|ÄÄtzx ãtÇàá àÉ xÅÑÄÉç yâÄÄ áâyy|v|xÇvç xvÉÇÉÅç? |à ãÉâÄw ux Ä|~x ÜxàâÜÇ|Çz àÉ à{x áàÉÇx 
tzx? àÉ à{tà tzx ã{xÜx {âÅtÇá Ä|äxw |Ç zÜÉààÉá ÉÜ |Ç vtäxá? ã{xÜx à{xç w|w ÇÉà {täx àÉ ÜxÄç ÉÇ Éà{xÜá 
uxvtâáx Éà{xÜ vÉÅÅâÇ|à|xá ãxÜx xÇxÅ|xáN g{xç yÉâz{à xtv{ Éà{xÜN à{xç w|w ÇÉà vÉÉÑxÜtàxA g{xÜxyÉÜx? 
à{xç {tw àÉ ÜxáÉÜà àÉ yâÄÄ áâyy|v|xÇvç xvÉÇÉÅçA Xtv{ ÉÇx {tw àÉ y|Çw t vtäx àÉ Ä|äx |ÇA g{xç {tw àÉ y|Çw 
à{x|Ü ÉãÇ yÉÉw? vÉÄÄxvà yÜâ|àá tÇw Äxtäxá à{tà ãxÜx tät|ÄtuÄx? ÉÜ âáx ãxtÑÉÇá à{tà à{xç Åtwx à{xÅáxÄäxá àÉ 
{âÇà tÇ|ÅtÄá yÉÜ yÉÉwA g{Éáx ã{É Ä|äxw |Ç vtäxá âáxw t {âÇwÜxw ÑxÜvxÇà áâyy|v|xÇvç xvÉÇÉÅçA \à ãtá 
yxtá|uÄx |Ç à{tà á|àâtà|ÉÇA

(Continued)
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fâuáxÖâxÇàÄç? à{xç vtÅx Éâà Éy à{x|Ü vtäxá tÇw uxztÇ àÉ uâ|Äw {ÉâáxáA g{x xåàxÇà Éy áâyy|v|xÇvç 
xvÉÇÉÅç ãtá Üxwâvxw àÉ tuÉâà KC ÑxÜvxÇà uxvtâáx áÉÅx ÑxÉÑÄx Ñtáá|Çz uç ãÜx ÇÉà {Éáà|ÄxA g{xç 
uÜÉâz{à ätÜ|Éâá à{|Çzá àÉ utÜàxÜ ã|à{ ÄÉvtÄ zÉÉwáA YÉÜ xåtÅÑÄx? t áàÜtÇzxÜ yÜÉÅ tytÜ ãÉâÄw uÜ|Çz 
tÇ|ÅtÄ {|wxá à{tà ux áâ|àtuÄx àÉ âáx tá ztÜÅxÇàáA g{xáx ãÉâÄw ux uÉâz{à ÉÜ xåv{tÇzxw ã|à{ yÉÉw áâv{ tá 
y|á{ vtâz{à |Ç à{x ÄtzÉÉÇA g{âá? |à ãtá ÇÉ ÄÉÇzxÜ t áâyy|v|xÇvç xvÉÇÉÅçA Tá à|Åx ãxÇà uç? âÑ àÉ à{x 
ÑÜxáxÇà à|Åx? à{Éáx Éy çÉâ ã{É tÜx x|à{xÜ Éâàá|wx ÉÜ |Çá|wx à{|á {tÄÄ ãÉâÄw ÇÉà ux tuÄx àÉ âáx t {âÇwÜxw 
ÑxÜvxÇà áâyy|v|xÇvç xvÉÇÉÅç? xäxÇ |y çÉâ ãtÇà àÉA \ tww|à|ÉÇ? |y çÉâ xåtÅ|Çx çÉâÜáxÄy ÉÜ çÉâÜ ÉãÇ 
xvÉÇÉÅ|v áçáàxÅ? çÉâ ã|ÄÄ ux Éy à{x ÉÑ|Ç|ÉÇ à{tà |à {tá ÇÉà uxxÇ wÉÇxA \à |á ÑÉáá|uÄx à{tà |à |á wÉÇx Äxáá 
à{tÇ EH ÑxÜvxÇà? à{tà |á? Äxáá à{tÇ t ÖâtÜàxÜ uxvtâáx ÅÉáà Éy à{x à{|Çzá à{tà tÜx ÑÜÉwâvxw ÉÜ Åtwx uç 
à{x |Çw|ä|wâtÄ Åâáà ux xåv{tÇzxw ã|à{ Éà{xÜ ÑÜÉwâvàá à{tà tÜx ÇxxwxwA g{xÜxyÉÜx? \ átç à{tà à{x 
tÑÑÄ|vtà|ÉÇ Éy ÉÇÄç ÉÇx@yÉâÜà{ Éy à{x áâyy|v|xÇvç xvÉÇÉÅç á{ÉâÄw ux xÇÉâz{? tÇw |à vtÇ ux wÉÇxA g{|á |á 
ÉÇx ÑÉ|Çà à{tà \ ãÉâÄw Ä|~x àÉ vÄtÜ|yç ã{tà \ át|w Ätáà çxtÜA

g{x ãÉÜw áâyy|v|xÇvç {tá tÇÉà{xÜ ÅxtÇ|Çz? t ã|wxÜ ÅxtÇ|ÇzA \à wÉxá ÇÉà ÉÇÄç ÅxtÇ áxÄy@
áâyy|v|xÇvç uâà tÄáÉ ÅxtÇá àÉ {täx xÇÉâz{ yÉÜ à{x |Çw|ä|wâtÄ àÉ Ä|äx ÉÇA g{|á áâyy|v|xÇvç ãtá ÅxÇà|ÉÇxw 
àÉ à{Éáx ã{É ãxÜx ÑÜxáxÇà {xÜx? |Ç à{|á {tÄÄ@ ã{xÇ ãtá |àR EC ÉÜ EG çxtÜá tzÉ? |Ç DLJGA YÜÉÅ 
DLJG àÉ DLLK? |à |á EG çxtÜá? |áÇËà |àR bÇ à{tà wtç? \ át|w à{tà ãx á{ÉâÄw áàÜ|äx àÉ {täx xÇÉâz{ 
àÉ Ä|äx ÉÇA gÉ {täx xÇÉâz{ àÉ Ä|äx ÉÇ? Éy vÉâÜáx? ÅxtÇá áâyy|v|xÇvç xvÉÇÉÅçA \y xäxÜçÉÇx {tá xÇÉâz{ 
àÉ Ä|äx ÉÇ? xäxÜçà{|Çz ã|ÄÄ ux tÄÄ Ü|z{àA YâÜà{xÜÅÉÜx? |y à{x ã{ÉÄx vÉâÇàÜç vtÇ áâuá|áà? à{x uxààxÜ |à ãÉâÄw 
ux? tÇw g{t|ÄtÇw tà à{tà à|Åx ãtá ÉÇ à{x äxÜzx Éy |Çáâyy|v|xÇvçA fÉÅx |Çw|ä|wâtÄ {tw ÑÄxÇàç? uâà 
áÉÅx {tw ÑÜtvà|vtÄÄç ÇÉà{|ÇzA \Ç à{x Ñtáà? à{xÜx ãtá xÇÉâz{ àÉ Ä|äx ÉÇ? uâà àÉwtç? |ÅÑÉäxÜ|á{ÅxÇà |á 
vÜxxÑ|Çz |ÇA jx Åâáà? à{xÜxyÉÜx? |ÅÑÄxÅxÇà t ÑÉÄ|vç Éy áâyy|v|xÇvç xvÉÇÉÅç áÉ à{tà xäxÜçÉÇx ã|ÄÄ {täx 
xÇÉâz{ àÉ Ä|äx ÉÇA

(Continued)
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g{|á áâyy|v|xÇvç ÅxtÇá àÉ Äxtw t ÜxtáÉÇtuÄç vÉÅyÉÜàtuÄx Ä|yx? ã|à{Éâà xåvxáá? ÉÜ ÉäxÜ|ÇwâÄzxÇvx 
|Ç ÄâåâÜç? uâà xÇÉâz{A fÉÅx à{|Çz Åtç áxxÅ àÉ ux xåàÜtätztÇà? uâà |y |à uÜ|Çzá {tÑÑ|Çxáá? |à |á 
ÑxÜÅ|áá|uÄx tá ÄÉÇz tá |à |á ã|à{|Ç à{x ÅxtÇá Éy à{x |Çw|ä|wâtÄA g{|á |á tÇÉà{xÜ |ÇàxÜÑÜxàtà|ÉÇ Éy à{x 
áâyy|v|xÇvç xvÉÇÉÅç ÉÜ áçáàxÅA _táà çxtÜ? ã{xÇ \ ÅxÇà|ÉÇxw à{x ãÉÜw áâyy|v|xÇvç? \ ÅxÇàtÄÄç 
àÜtÇáÄtàxw |à tÇw tvàâtÄÄç áÑxÄÄxw |à Éâà tá áxÄy@áâyy|v|xÇvçN à{tà |á ã{ç \ át|w áâyy|v|xÇvç yÉÜ à{x 
|Çw|ä|wâtÄA \Ç ytvà? à{|á áâyy|v|xÇvç xvÉÇÉÅç {tá t ã|wxÜ ÅxtÇ|Çz à{tÇ }âáà áxÄy@áâyy|v|xÇvçA áxÄy@
áâyy|v|xÇvç ÅxtÇá à{tà à{x |Çw|ä|wâtÄ ÑÜÉwâvxá à{x à{|Çzá àÉ yâÄy|ÄÄ {|á ÉãÇ Çxxwá ã|à{Éâà {tä|Çz àÉ 
ÑâÜv{táx à{xÅ yÜÉÅ Éà{xÜáN à{x |Çw|ä|wâtÄ vtÇ Ä|äx xÇà|ÜxÄç ÉÇ {|á ÉãÇA

fÉÅx ÑxÉÑÄx Ä|àxÜtÄÄç àÜtÇáÄtàx |à yÜÉÅ XÇzÄ|á{ |ÇàÉ g{t| áàtÇw|Çz ÉÇ ÉÇxËá ÉãÇ yxxàA 
fÉÅx átç à{tà à{|á xåÑÜxáá|ÉÇ |á Ütà{xÜ ÉwwA j{É ãÉâÄw áàtÇw ÉÇ ÉâÜ yxxàR \y tÇçuÉwç áàtÇwá ÉÇ 
ÉâÜ yxxà? ãx ãÉâÄw wxy|Ç|àxÄç zxà tÇzÜçA TÇçãtç? |y ãx áàxÑ ÉÇ ÉâÜ ÉãÇ yxxà? ãx ãÉâÄw áâÜxÄç áàâÅuÄxA 
g{xáx tÜx ÑxÜ{tÑá Ütà{xÜ áàÜtÇzx à{Éâz{àá? uâà à{xç wxÜ|äx yÜÉÅ à{x xåÑÜxáá|ÉÇM àÉ áàtÇw ÉÇ ÉâÜ ÉãÇ 
yxxà ã{|v{ ÅxtÇá àÉ ux |ÇwxÑxÇwxÇàA g{|á ÅxtÇá à{tà ÉâÜ àãÉ yxxà tÜx y|ÜÅÄç áxà ÉÇ à{x zÜÉâÇw? áÉ ãx 
vtÇ áàtÇw ã|à{Éâà áàâÅuÄ|ÇzA jx wÉÇËà {täx àÉ uÉÜÜÉã Éà{xÜ ÑxÉÑÄxËá yxxà àÉ áâÑÑÉÜà âáA [ÉãxäxÜ? 
áâyy|v|xÇvç ÉÜ àÉ {täx xÇÉâz{ {täx ÅÉÜx xåàxÇá|äx ÅxtÇ|Çz à{tÇ à{|áA g{x ãÉÜw àÉ {täx xÇÉâz{ |á 
áâyy|v|xÇvçN áâyy|v|xÇvç |á ÅÉwxÜtà|ÉÇA \y ÉÇx |á ÅÉwxÜtàx |Ç ÉÇxËá wxá|Üxá? ÉÇx ã|ÄÄ {täx Äxáá vÜtä|ÇzA 
\y ÉÇx {tá Äxáá vÜtä|Çz? ÉÇx ã|ÄÄ àt~x Äxáá twätÇàtzx Éy Éà{xÜáA \y tÄÄ Çtà|ÉÇá {ÉÄw à{|á vÉÇvxÑà @ \ 
wÉÇËà ÅxtÇ áâyy|v|xÇvç xvÉÇÉÅç „ à{|á vÉÇvxÑà Éy ÅÉwxÜtà|ÉÇ? ã|à{Éâà ux|Çz xåàÜxÅx ÉÜ |Çátà|tuÄx |Ç 
ÉÇxËá wxá|Üxá? à{x ãÉÜÄw ã|ÄÄ ux {tÑÑ|xÜ ÑÄtvxA Ux|Çz ÅÉwxÜtàx wÉxá ÇÉà ÅxtÇ àÉ ux àÉÉ áàÜ|vàÄç yÜâztÄN 
ÄâåâÜ|Éâá |àxÅá tÜx ÑxÜÅ|áá|uÄx? uâà ÉÇx á{ÉâÄw ÇÉà àt~x twätÇàtzx Éy Éà{xÜá |Ç à{x yâÄy|ÄÄÅxÇà Éy ÉÇxËá 
wxá|ÜxáA `ÉwxÜtà|ÉÇ? |Ç Éà{xÜ ãÉÜwá? Ä|ä|Çz ã|à{|Ç ÉÇxËá ÅxtÇá? á{ÉâÄw w|vàtàx tÄÄ tvà|ÉÇáA Tvà |Ç 
ÅÉwxÜtà|ÉÇ? áÑxt~ |Ç ÅÉwxÜtà|ÉÇN à{tà |á? ux ÅÉwxÜtàx |Ç tÄÄ tvà|ä|à|xáA
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\ ÉÇvx ÅxÇà|ÉÇxw à{tà |y? tÅÉÇz à{x tâw|xÇvx |Ç à{|á {tÄÄ? tÇçÉÇx ãtÇàá àÉ á|à ÉÇ {|á 
Çx|z{uÉÜËá áxtà? |à ãÉâÄw ÇÉà ux t ÅÉwxÜtàx tvà|ÉÇ? tÇw |à ãÉâÄw ux |ÅÑÉáá|uÄx àÉ wÉ áÉA \y áâv{ tvà|ÉÇ 
|á wÉÇx? à{xÜx ãÉâÄw ux àÜÉâuÄx uxvtâáx ÑxÉÑÄx ãÉâÄw yxxÄ vÉÇáàÜ|vàxw? tÇw |à ãÉâÄw ÜxáâÄà |Ç yÜ|và|ÉÇáA 
j{xÇ à{xÜx |á yÜ|và|ÉÇ? |à |á Éy ÇÉ âáx tà tÄÄA g{xÜxyÉÜx? ÉÇx Åâáà tvà ÅÉwxÜtàxÄçA g{x átÅx à{|Çz 
tÑÑÄ|xá àÉ à{Éâz{à? ÇÉà ÉÇÄç àÉ Ñ{çá|vtÄ tvà|ÉÇáA TÇ |Çw|ä|wâtÄ ã{É {tá tÇç ÉÑ|Ç|ÉÇ? ã{|v{ Åtç ÇÉà 
ux Ü|z{à? á{ÉâÄw ÇÉà |ÅÑÉáx |à ÉÇ Éà{xÜ |Çw|ä|wâtÄáA fâv{ tvà|ÉÇ |á ÇÉà t ÅÉwxÜtàx tvà|ÉÇA 
`ÉwxÜtà|ÉÇ |Ç à{Éâz{ vÉÇá|áàá Éy xåÑÜxáá|Çz Éy ÉÇxËá ÉãÇ |wxtá tÇw ÉÑ|Ç|ÉÇ? tÇw tÄÄÉã|Çz Éà{xÜá àÉ 
áÑxt~ Éâà àÉÉ? tÇw à{xÇ vtÜxyâÄÄç vÉÇá|wxÜ|Çz ã{tà à{xç átç tÇw ã{tà ãx átç |Ç ÉÜwxÜ àÉ y|Çw à{x ãtç 
ã{|v{ |á ÅÉÜx ÅÉwxÜtàx ÉÜ ÜxtáÉÇtuÄxA \y à{x |wxt wÉxá ÇÉà Åt~x áxÇáx? |à Åâáà ux Üxvà|y|xw? uxvtâáx 
àt~|Çz ã|à{Éâà vÉÅ|Çz àÉ tÇ âÇwxÜáàtÇw|Çz ã|ÄÄ Äxtw àÉ tÜzâÅxÇàáA YÜÉÅ äÉvtÄ tÜzâÅxÇàá? |à vÉâÄw 
ÜxáâÄà |Ç Ñ{çá|vtÄ tÜzâÅxÇàá ã{|v{ ãÉâÄw xäxÇàâtÄÄç uÜ|Çz tuÉâà wtÅtzx àÉ uÉà{ tÇàtzÉÇ|áàáA \y à{x 
vÉÇyÄ|và |á uxàãxxÇ zÜÉâÑá? à{x ÖâtÜÜxÄ vÉâÄw uxvÉÅx ÅÉÜx áxÜ|Éâá ã{|v{ ã|ÄÄ vtâáx àÜÉâuÄx àÉ ÅÉÜx ÑxÉÑÄxA

g{âá? áâyy|v|xÇvç tÄáÉ ÅxtÇá ÅÉwxÜtà|ÉÇ tÇw ÜxtáÉÇtuÄx à{|Ç~|ÇzA \ {täx àÉ áÑxt~ tuÉâà à{|á 
uxvtâáx \ {täx àÉ xåÑÄt|Ç à{x áâyy|v|xÇvç à{tà áÉÅx ÑxÉÑÄx Å|áâÇwxÜáàtÇw Ätáà çxtÜ? tÇw à{x 
Å|áâÇwxÜáàtÇw|Çz Ätáàxw âÇà|Ä tuÉâà àãÉ ÉÜ à{Üxx ãxx~á tzÉA `Éáà áâÜÑÜ|á|Çz ãtá à{tà à{x ÑxÜáÉÇ ã{É 
Å|ááxw à{x ÑÉ|Çà ãtá áÉÅxÉÇx ã{É á{ÉâÄw {täx âÇwxÜáàtÇw yÉÜ à{x ytvà à{tà ãx {tw àtÄ~xw tà ÄxÇzà{ 
tuÉâà à{|á ~|Çw Éy àÉÑ|váM xvÉÇÉÅç? tÇw à{x ÅxtÇ|Çz Éy ãÉÜwáA [ÉãxäxÜ? |à {tÑÑxÇxwA \? à{xÜxyÉÜx? 
{täx àÉ xåÑÄt|Ç |à |Ç Ütà{xÜ zÜxtà wxàt|ÄA \ wÉÇËà ~ÇÉã ã{xà{xÜ àÉwtçËá xåÑÄtÇtà|ÉÇ ã|ÄÄ ux âÇwxÜáàÉÉw 
ÉÜ ÇÉàA \y àÉwtçËá vÄtÜ|y|vtà|ÉÇ |á ÇÉà áâvvxááyâÄ? \ Åtç {täx àÉ yâÜà{xÜ Åç xåÑÄtÇtà|ÉÇ Çxåà çxtÜ ? 
uxvtâáx |à |á Ütà{xÜ àxw|Éâá àÉ wÜâz ÉÇA `ÉÜxÉäxÜ? áÉÅx |Çw|ä|wâtÄ {xÜx |Ç yÜÉÇà tÜx zxàà|Çz wÜÉãáçA 
g{tàËá zÉÉwN çÉâÜ Ätâz{ ÅxtÇá çÉâ tÜx uxz|ÇÇ|Çz àÉ âÇwxÜáàtÇw |à t Ä|ààÄx |á uxààxÜ à{tÇ ÇÉà 
âÇwxÜáàtÇw|Çz tà tÄÄA
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\ ãÉâÄw Ä|~x àÉ àâÜÇ àÉ tÇÉà{xÜ àÉÑ|vA g{x cÜ|Åx `|Ç|áàxÜ {tá ÅxÇà|ÉÇxw à{tà \ {täx 
wÉÇx ÅtÇç zÉÉw à{|Çzá? |ÅÑÄç|Çz à{tà \ w|w à{xáx à{|Çzá á|ÇzÄx@{tÇwxwÄçA \Ç ytvà? xäxÜçà{|Çz à{tà 
{tá uxxÇ wÉÇx? {tá uxxÇ Åtwx |Ç vÉÉÑxÜtà|ÉÇ ã|à{ Éà{xÜ ÑtÜà|xáA YÉÜ xåtÅÑÄx? à{x tÑÑÄ|vtà|ÉÇ Éy à{x 
axã g{xÉÜç |ÇäÉÄäxá à{x ÑtÜà|v|Ñtà|ÉÇ Éy ÅtÇç ÑxÉÑÄxM à{x wxäxÄÉÑÅxÇà Éyy|vxÜá tÇw à{x ytÜÅxÜá ã{É 
âà|Ä|éx à{x axã g{xÉÜç à{xÅáxÄäxáA g{x axã g{xÉÜç ãtá |ÇàÜÉwâvxw ÉÜ ÑâuÄ|v|éxw tÜÉâÇw à{x çxtÜ 
DLLGA \ Ñâà |à wÉãÇ |Ç à{x vÉÅÑâàxÜ tá t ÑÜ|Çv|ÑÄx ã|à{ à{Üxx áàxÑá? àÜç|Çz àÉ ~xxÑ |à äxÜç uÜ|xyA 
[ÉãxäxÜ? à{|á uÜxä|àç |àáxÄy Åtç Åt~x |à Ütà{xÜ w|yy|vâÄà àÉ yâÄÄç âÇwxÜáàtÇw? uâà áàtà|Çz |à |Ç vÉÇv|áx 
àxÜÅá à{tà ãxÜx xtáç àÉ âÇwxÜáàtÇw á{ÉâÄw {täx Åtwx |à vÉÅÑÜx{xÇá|uÄxA \ {tw à{x ÑxÉÑÄx vÉÇvxÜÇxw 
ÄÉÉ~ tà |à? tÇw ztäx |à àÉ à{xÅA \ w|w ÇÉà xåÑxvà à{tà à{x axã g{xÉÜç ãÉâÄw ux xtá|Äç |ÅÑÄxÅxÇàxw? 
uâà à{Éáx ã{É zÉà |à {tÑÑxÇxw àÉ âÇwxÜáàtÇw tÇw {täx uxxÇ tuÄx àÉ Ñâà |à |ÇàÉ xyyxvàA

[Éã w|w à{x axã g{xÉÜç uxz|ÇR \à uxztÇ ã|à{ ÑÜtvà|vtÄ ãÉÜ~ uç t ÇâÅuxÜ Éy ÑxÉÑÄxA \Ç 
ytvà? g{x axã g{xÉÜç {tw tÄÜxtwç uxxÇ ÑÜtvà|vxw yÉÜ ÅtÇç çxtÜ uç à{x twÅ|Ç|áàÜtà|ÉÇ uxyÉÜx |à ãtá 
ÜxvÉzÇ|éxw tá à{x eÉçtÄ axã g{xÉÜç? ÅxtÇ|Çz à{x vâÄà|ätà|ÉÇ Éy w|yyxÜxÇà vÜÉÑá ÉÇ à{x átÅx ÄtÇw 
tà w|yyxÜxÇà à|Åxá ã|à{ ÜÉàtà|ÉÇ vÜÉÑáA TyàxÜ à{x Ü|vx vÜÉÑ? vÉÅxá à{x uxtÇá vÜÉÑA g{|á ãtá? |Ç ytvà? à{x 
axã g{xÉÜç? uâà |à ãtá ÇÉà vtÄÄxw t à{xÉÜç çxàA g{|á ãtá {Éã à{x vÉÇvxÑà {tw xäÉÄäxw? tÇw 
xäxÇàâtÄÄç uxxÇ tvvxÑàxw tá t à{xÉÜçA bÇvx |à ãtá tvvxÑàxw? à{x à{xÉÜç ãtá Ñâà |ÇàÉ ÑÜtvà|vxA g{x y|Üáà 
tÑÑÄ|vtà|ÉÇ Éy à{x axã g{xÉÜç ãtá tà ftÜtuâÜ|? uxyÉÜx |à ãtá ~ÇÉãÇ tá t à{xÉÜçA g{xÜx? \ 
ÑâÜv{táxw t y|yàxxÇ@Üt| Ñ|xvx Éy ÄtÇw ã{|v{ ãtá ÇÉà äxÜç yxÜà|ÄxA ctÜà Éy à{x ÅÉÇxç âáxw yÉÜ à{x ÑâÜv{táx 
Éy à{xáx y|yàxxÇ Üt|á vtÅx yÜÉÅ Åç ÑxÜáÉÇtÄ yâÇwá „ àÜâÄç Åç ÑxÜáÉÇtÄ ÅÉÇxç „ ÇÉà àt~xÇ yÜÉÅ à{x 
Çtà|ÉÇtÄ uâwzxàA \à ãtá yÜÉÅ à{x ÅÉÇxç à{tà \ {tw átäxw tÇw ~xÑà |Ç vtá{A `ç yÜ|xÇwá âáxw àÉ átç 
}É~|ÇzÄç à{tà \ ãtá t vtá{ Å|ÄÄ|ÉÇt|Üx? ÇÉà ÉÇx ã{É |Çäxáàxw {|á ÅÉÇxç yÉÜ |ÇàxÜxáàáA fÉÅx Éy à{xÅ 
vÜ|à|v|éxw Åx yÉÜ ~xxÑ|Çz vtá{ |Ç t áâ|àvtáx? |Ç Åç ÜÉÉÅN à{xç át|w \ á{ÉâÄw Ñâà |à |Ç t utÇ~ ÉÜ t 
y|ÇtÇvx vÉÅÑtÇçA
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g{xç át|w à{tà ~xxÑ|Çz ÅÉÇxç |Ç à{tà ÅtÇÇxÜ ãtá ÇÉà Ü|z{à? tvvÉÜw|Çz àÉ à{x ÑÜ|Çv|ÑÄxá Éy 
xvÉÇÉÅ|váA \? à{xÜxyÉÜx? áÑxÇà |à àÉ ÑâÜv{táx t Ñ|xvx Éy ÄtÇwA

g{xÜx ãxÜx Éà{xÜá ã{É tÑÑÜÉäxw à{x ÑâÜv{táx Éy áâv{ ÄtÇw yÉÜ xåÑxÜ|ÅxÇàtà|ÉÇ? áÉ à{xç 
vÉÇàÜ|uâàxw áÉÅx ÅÉÇxçN à{xáx ãxÜx ÑÜ|ätàx ÑxÜáÉÇá tÇw yÜ|xÇwáA jx uÉâz{à DH Üt|á? tÇw ÑÜÉä|Çv|tÄ 
Éyy|v|tÄá yÜÉÅ à{x `|Ç|áàÜç Éy \ÇàxÜ|ÉÜ tá ãxÄÄ tá yÜÉÅ à{x `|Ç|áàÜç Éy TzÜ|vâÄàâÜx? {xÄÑxw ã|à{ à{x 
ãÉÜ~A \ àÉÄw à{xÅ àÉ w|z t ÑÉÇw uxvtâáx à{|á ÑÄtvx áà|ÄÄ Ätv~xw ãtàxÜA g{x ÉãÇxÜ Éy à{|á ÄtÇw àÉÄw âá 
à{tà à{xÜx ãtá t vÉÅÑtÇç ã{É vtÅx àÉ uâç ÄtÇw |Ç à{|á  tÜxt uâà ã|à{ à{x vÉÇw|à|ÉÇ à{tà ãtàxÜ á{ÉâÄw 
ux yÉâÇwA \à {tÑÑxÇxw à{tà à{xç wâz tÇw yÉâÇw ÇÉ ãtàxÜA g{tà ãtá áàÜtÇzx uxvtâáx ÉÇvx ãx uÉâz{à 
ÉâÜ ÄtÇw? ÉÇÄç  ECC@FCC ÅxàxÜá tãtç? ãx yÉÜàâÇtàxÄç yÉâÇw ãtàxÜA _âv~ ãtá ÉÇ ÉâÜ á|wx uxvtâáx 
ãx yÉâÇw ãtàxÜA bÇvx à{xÜx ãtá ãtàxÜ? çxtÜ@ÜÉâÇw tzÜ|vâÄàâÜx tvà|ä|à|xá tÇw y|á{@Üt|á|Çz ãxÜx tÄáÉ 
ÑÉáá|uÄxA g{âá? y|yàxxÇ Üt|á ãxÜx âáxw yÉÜ Ü|vx? äxzxàtuÄxá? àÜxxá? yÜâ|à àÜxxá tÇw xäxÇ yÉÄ~ Åxw|v|ÇtÄ {xÜuá? 
ÑÉâÄàÜç tÇw Ä|äxáàÉv~ ytÜÅ|ÇzN tÄÄ à{tà |Ç à{x y|yàxxÇ Üt|áA cxÉÑÄx át|wM Â[Éã vtÇ xäxÜçà{|Çz ux wÉÇx 
|Ç áâv{ t ÜxáàÜ|vàxw áÑtvxR j|à{|Ç ÉÇx çxtÜ? à{x xyyÉÜàá uÉÜx yÜâ|àA g{x y|Üáà vÜÉÑ ãtá w|áàÜ|uâàxw àÉ 
áv{ÉÉÄ v{|ÄwÜxÇ Éy à{x àxÅÑÄx áv{ÉÉÄ? tÇw xÇÉâz{ ãtá Äxyà àÉ uÜ|Çz t ÑÜÉy|à Éy EC?CCC ut{àA Tá \ 
át|w xtÜÄ|xÜ? \ w|w ÇÉà wÉ à{xáx à{|Çzá á|ÇzÄx@{tÇwxwÄçN \ }âáà Ät|w wÉãÇ à{x ÑÜ|Çv|ÑÄx à{tà |à vÉâÄw ux 
wÉÇxA g{Éáx ã{É {xÄÑxw |Ç à{x |ÅÑÄxÅxÇàtà|ÉÇ ãxÜx à{x Éyy|v|tÄá tÇw Éà{xÜ ÑÜ|ätàx ÑxÜáÉÇáA \à ÅxtÇà 
à{tà vÉÉÑxÜtà|ÉÇ uxàãxxÇ à{x Éyy|v|tÄá? ãÉÜ~xÜá tÇw Éà{xÜ xåÑxÜàá ãtá ÇxxwxwA axäxÜà{xÄxáá? |à {tw 
ÜtÜxÄç ÉvvâÜÜxw àÉ à{xÅ uxyÉÜx à{tà |à vÉâÄw ux wÉÇx |Ç t y|yàxxÇ Üt| ÑÄÉà Éy tÜ|w áÉ|ÄN tÇç{Éã |à {tá 
áâvvxxwxwA

Tá à{x |Ç|à|tàÉÜ Éy à{x ÑÄtÇ? \ ãtá Öâ|àx |ÅÑÜxááxw ã|à{ Åç ÉãÇ |wxt? \y \ Åtç átç áÉA 
fÑxt~|Çz Ä|~x à{|á Åtç áÉâÇw Ä|~x uÉtáà|Çz? uâà \ ÜxtÄÄç ãtá tÅtéxw à{tà ã{tà \ {tw ÉâàÄ|Çxw ãt 
ÜxtÄÄç ãÉÜ~|Çz? áÉ \ áâÅÅxw |à âÑ tá à{x axã g{xÉÜçA j{xÇ à{x à{xÉÜç ãtá ãÜ|ààxÇ wÉãÇ? \ 
ztäx |à àÉ à{x V{t|ÑtààtÇt YÉâÇwtà|ÉÇ? áÑxv|yç|Çz tà à{x uÉààÉÅ tá à{x V{t|ÑtààtÇt axã g{xÉÜçA
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_tàxÜ ÉÇ? |à ãtá xä|wxÇà à{tà |à ãtá ÑÜtvà|vtuÄx tÇw vÉâÄw ux âáxw |Ç tÜ|w tÜxtáA \ {täx 
tÄÜxtwç àÉÄw çÉâ tuÉâà |àá áâvvxááyâÄ tÑÑÄ|vtà|ÉÇ |Ç à{x w|áàÜ|và Éy ^{tÉ jÉÇz |Ç ^tÄtá|Ç cÜÉä|ÇvxA 
g{xÜx? t ÑÄÉà Éy àãxÄäx Üt|á ãtá âáxwA TyàxÜ ÉÇx çxtÜ? à{x ÑxÉÑÄx {tw xÇÉâz{ Ü|vx yÉÜ à{x|Ü ÉãÇ 
vÉÇáâÅÑà|ÉÇA g{x y|Üáà à|Åx \ ä|á|àxw à{xÅ? à{xç {tw ÇÉ Ü|vx àÉ xtàN xtv{ xtÜ Éy Ü|vx ç|xÄwxw ÉÇÄç t yxã 
zÜt|ÇáA j{xÇ à{x ÄÉvtÄ ÑxÉÑÄx átã à{x ä|tu|Ä|àç Éy à{x ÑÜÉ}xvà? à{xç tá~xw yÉÜ táá|áàtÇvxA g{x Çxåà çxtÜ? 
à{x ÇâÅuxÜ Éy axã g{xÉÜç ÑÄÉàá |ÇvÜxtáxw àÉ àxÇA \Ç áâuáxÖâxÇà çxtÜ? |à |ÇvÜxtáxw àÉ ÉÇx {âÇwÜxw 
tÇw xåÑxÇwxw àÉ Éà{xÜ Üxz|ÉÇáA \à ãtá à{x |ÅÑÄxÅxÇàtà|ÉÇ Éy t à{xÉÜç ã{|v{ ç|xÄwxw ÑÜtvà|vtÄ ÜxáâÄàáA 
g{x fâyy|v|xÇvç XvÉÇÉÅç yÉÄÄÉãxw à{x axã g{xÉÜçA g{Éáx ã{É tÑÑÄç à{x axã g{xÉÜç Åâáà ux 
ÜxtáÉÇtuÄx tÇw ÜxtÄ|áà|v? tÇw Åâáà ÇÉà ux xåàÜtätztÇàA \ Ñâà wÉãÇ |Ç à{x axã g{xÉÜç à{tà |à ãtá 
ÇÉà xtáç àÉ |ÅÑÄxÅxÇà? uxvtâáx à{x ÉÇx ã{É âáxá |à Åâáà {täx ÑxÜáxäxÜtÇvx tÇw xÇwâÜtÇvxA \à |á ÇÉà 
xtáçN |à wÉxá ÇÉà yÉÄÄÉã à{tà ux|Çz t ÜÉçtÄ à{xÉÜç? |à vtÇ ux wÉÇx xtá|Äç? tÇw |à |á ÇÉà à{tà |à vtÇ ux 
tÑÑÄ|xw xäxÜçã{xÜxN à{x ÄÉvtà|ÉÇ {tá àÉ ux v{ÉáxÇA \y |à |á zÜtwâtÄÄç wÉÇx? |à vtÇ ux xåÑtÇwxw? tÇw t 
zÜxtà ÇâÅuxÜ Éy ätÜ|tà|ÉÇá vtÇ ux yÉâÇw tvvÉÜw|Çz àÉ à{x Ñ{çá|vtÄ v{tÜtvàxÜ|áà|vá Éy à{x ÄÉvtÄ|àç? ÉÜ |à 
vtÇ ux |ÅÑÜÉäxw ã|à{ à{x tww|à|ÉÇ Éy Çxã ãtàxÜ áÉâÜvxáA

\Ç ytvà? à{x axã g{xÉÜç à{tà ãtá |ÅÑÄxÅxÇàxw |Ç ftÜtuâÜ| ãtá wÉÇx uxyÉÜx |à ãtá 
xÇÉâvxw tá t à{xÉÜçA g{x ÑÜÉ}xvà ãtá |Ç|à|tàxw |Ç ftÜtuâÜ| uxyÉÜx à{x xáàtuÄ|á{ÅxÇà Éy à{x 
V{t|ÑtààtÇt YÉâÇwtà|ÉÇA g{|á ÑÜÉ}xvà uxvtÅx à{x y|Üáà ÑÜÉ}xvà Éy à{x YÉâÇwtà|ÉÇ? tÇw |à ãtá uxyÉÜx 
à{x ctát~ WtÅ ÑÜÉ}xvà uxztÇA \ à{Éâz{à à{tà |Y à{x ctát~ ÑÜÉ}xvà ãtá ÜxtÄ|éxw „ ÇÉã |à |á 
ÇxtÜ|Çz vÉÅÑÄxà|ÉÇ „ à{x ftÜtuâÜ| axã g{xÉÜç ãÉâÄw ux tuÄx àÉ uxÇxy|à yÜÉÅ à{x ãtàxÜ à{tà ãÉâÄw 
Ñtáá ÇxtÜ à{x ÄÉvtà|ÉÇA f{ÉâÄw tÇ |ÜÜ|ztà|ÉÇ vtÇtÄ Ñtáá ÇxtÜÄç? à{x ÑÜÉ}xvà ãÉâÄw ux vÉÅÑÄxàx uxvtâáx 
à{x |ÇyÜtáàÜâvàâÜx ãtá tÄÜxtwç à{xÜxA

(Continued)
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YâÜà{xÜÅÉÜx? à{x tÜxtá áâÜÜÉâÇw|Çz à{x axã g{xÉÜç ÑÜÉ}xvà? uxÄÉÇz|Çz àÉ |Çw|ä|wâtÄ 
ytÜÅxÜá? ãÉâÄw tÄáÉ uxÇxy|à? ÜxáâÄà|Çz |Ç t uxààxÜ Ä|ä|Çz vÉÇw|à|ÉÇ |y à{xç twÉÑàxw à{x axã g{xÉÜç 
áçáàxÅA \y à{x ÑÜÉ}xvà ãtá |ÅÑÄxÅxÇàxw |Ç {tÜÅÉÇç ã|à{ à{x ÄÉvtÄ vÉÇw|à|ÉÇá? ÑÜÉáÑxÜ|àç vÉâÄw ux 
tv{|xäxw yÉÜ t ÄtÜzxÜ tÜxt ã{|v{ vÉâÄw xäxÇàâtÄÄç áÑÜxtw àÉ à{x ã{ÉÄx vÉâÇàÜçA [ÉãxäxÜ? yÉÜ à{x 
tv{|xäxÅxÇà Éy à{|á zÉtÄ? |à |á ÇxvxáátÜç àÉ {täx t zÉÉw vÉÉÑxÜtà|ÉÇ uxàãxxÇ xäxÜç á|wx? uÉà{ à{x 
fâyy|v|xÇvç XvÉÇÉÅç tÇw à{x axã g{xÉÜç ã|ÄÄ ux à{x |ÇáàÜâÅxÇà yÉÜ à{x ÑÜÉáÑxÜ|àç Éy à{x vÉâÇàÜçA 
g{x |ÅÑÉÜàtÇà à{|Çz |á à{tà xäxÜçÉÇx Åâáà {täx ÑxÜáxäxÜtÇvx tÇw áàxtwytáàÇxááN à{xç á{ÉâÄw ÇÉà ux 
|ÅÑtà|xÇà ÇÉÜ àtÄ~ àÉÉ Åâv{? ÇÉÜ zxà |ÇàÉ yâà|Äx tÜzâÅxÇàáA \y âÇwxÜáàtÇw ÑÜxät|Äá? \ tÅ áâÜx à{tà 
xäxÜçÉÇx ã|ÄÄ ux átà|áy|xwAÊ

               



16

The speech of His Majesty the King showed only some examples of media presentations 
used to disseminate information about the New Theory by various agencies. Most media 
presentations focus on the concepts of the New Theory, its benefits, and the practical steps in 
implementing the New Theory. Although there is variation in the details and the style of the 
presentations, they are similar in the way in which they seek to give the target farmers knowledge 
and understanding about the New Theory. However, the objectives of the agencies in preparing 
these presentations may not have been achieved because the way in which target farmers perceive, 
interpret, and understand varies with the quantity and quality of the presentations.

Thus, in order to study the Agricultural Development Communication of the New Theory 
of King Bhumibol Adulyadej, the assumption of this study had been set up as follows:

- As communication processes are one of the main factors affecting agricultural 
development under the New Theory, some directive assumption related to the study were:

1.  The media exposure and information seeking under the communication process of the 
target farmers will affect their perception, interpretation, and the understanding of the New 
Theory.

2.  The communication network will affect New Theory’s adoption and  transfer.

3.  Application of the New Theory is affected by the geography of farm location, cultural 
and  local  genius, knowledge, and wisdom, as well as relevant organizational and individual 
factors.

4. The factor most affecting adoption of the New Theory is the support from the agencies 
concerned.
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3.   Statements  of  the Problem

The agricultural development related to the New Theory which had been done in the past
had shown that there were certain conflicts in the communication process which could result in to
problems in agricultural development of the New Theory in which it should be further investigated
as follows.

1.  What are the characteristics of the media exposure and the information seeking about
the New Theory and the access to the channels of communication by the target group of farmers?

2.  What are the characteristics of the target group’s communication networks and the
form of communication related to the New Theory?

3.  What are the target farmers’ perceptions, understanding, and interpretation of the New
Theory?

4.  Are communication processes including information seeking, communication
channels, perceptions, interpretations, and understanding from media related to adoption of the
New Theory?

5.  What are the quality and the quantity of information used in disseminating the New
Theory?

6. What other factors affect adoption and implementation of the New Theory?

7. What forms of the New Theory’s practical applications were implemented by the
targeted farmers?
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4.  Research scope

This research focused only on the communication process for agricultural development
under the New Theory. The target farmers of this study were those which involved in the New
Theory projects in Phetchaburi and Chonburi provinces. The study was conducted from October,
2001 until May, 2005. It was aimed to serve as a case study of which results may be applied to
other types of agricultural development or to implement the practices of the New Theory in other
areas.

The communication factors that had been studied would be confined to the three main
components: the receiver, the media, and the message, or content, which had been used to
disseminate the New Theory; the “Sender” was not included because the original source of this
New Theory is the King who has given this information.

5.  Operational terms
The main operational terms used in this study were as follows:
5.1 Terminology
Communication process refers to any process, or procedure, in which the sender sends

messages or content via any kind of media to the target groups
in order to disseminate the New Theory.

Information seeking about
the New Theory

refers to the communication processes which the target farmers
use to seek information, to select information, and to be
exposed to information sources about the New Theory.

Communication network
and type of communication

refer to communication which links individuals in various forms
and in networks linking individuals which are involved in
disseminating information about the New Theory; these may be
divided into horizontal networks and vertical networks
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Innovation refers the New Theory of King Bhumibol Adulyadej

Communication channel refers to any medium such as a mass medium, people media,
and special media which disseminate the New Theory.

New Theory agriculture refers to agricultural practices which was consisted of activities
at three levels: 1) activity by the farmer in land management to
attain self-sufficiency; 2) cooperative activity by farmers to
increase their incomes and to improve the strength and well-
being of their communities; 3) development which links within
the community and between the community and the world
outside that will be important in developing a higher quality of
life and empowering the community.  In this specific
investigation, the study confined only the 1st level of the “New
Theory”.

Knowledge about New
Theory agricultural

refers to knowledge about concept, practices, and benefits
which farmers gain from the New Theory such as selection of
crops to grow and animals to raise, sources of information,
locations of demonstration plots or farms, and relevant support
organizations.

Target farmers refer to those who earn their living through agriculture,
particularly small-holders who grow paddy rice or other field
crops, garden and orchard growers or livestock raising.

Adoption of New Theory
agriculture

refers to the application of the New Theory by farmers on their
land.
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Rai                                              unit of measurement of land in Thailand, 6.25 rai is equal to one
                                                    hectare.

5.2   Type of media using in this study

Mass media refers to television, radio, newspapers, and magazines
Specific media refers to various kinds of media designed to facilitate the learning

process of the “New Theory” such as  1) the Certain media: the
community tower, the community reading center, and printed material
such as documents, brochures, and posters; and  2) the Certain
activities: training, study-visits to demonstration farms

People media refers to both formal and informal media such as the government staff
from the Ministry of Agriculture and Cooperatives at the provincial
level: the provincial agricultural officer, the district agricultural office,
the tambon (subdistrict) agricultural officer, agricultural extension
officers,  tambon headman, village headman, assistant village
headman, neighbors, the tambon administrative organization, graduate
volunteer, and family members.
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Objectives

1.  To study the communication processes: information exposure, information seeking,
perceptions, interpretations, and understanding of the New Theory of the target farmer group

2.  To study the adoption process, the steps in adoption, the communication networks and
types of communication of the target farmer group which affect network building and exploitation
of adoption of the New Theory.

3.  To study various applications of the New Theory by the target farmers.

4.  To study and analyze factors which affect the farmers’ adoption of the New Theory
and conditions in adopting the New Theory as follows;

- Factors related to the area of attitudes, beliefs, and values, which are individual 
factors

- Factors related to the area of culture and local genius or wisdom
- Factors related to the area of support groups and organizations
- Factors related to the area of geography and local agricultural production
- Factors related to the area of networks of communication to disseminate the New 

Theory

5.  To analyze all kinds of messages or contents from any kind of media to which the
target farmers are exposed and their behavior in seeking information from any kind of media in
order to determine the effects on their perceptions, interpretations, and understanding of the New
Theory.
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REVIEW OF LITERATURE

1.  The Innovation-Decision Process

)

Figure 2  Communication channels
Source: adapted from Rogers, (1995
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The innovation-decision process is the process through which an individual (or other
decision-making unit) passes (1) from first knowledge of  an innovation, (2) to form an attitude
toward the innovation, (3) to decide whether  to adopt or reject, (4) to implement of the new idea,
and (5) to confirm of this decision This process consists of a series of actions and choices over
time through which an individual (or an organization) evaluates a new idea and decides whether
or not to incorporate the innovation into ongoing practice. This behavior consists essentially of
dealing with the uncertainty that is inherently involved in deciding about a new alternative to
those previously in existence. The perceived new assess of an innovation, and the uncertainty
associated with this news, is a distinctive aspect of innovation decision making when compared to
other type of decision making.

This chapter describes a model of the innovation-decision process and five stages in this
process, also summarizes the research evidence that these stages exist. Our main concern here is
with optional innovation-decisions that are made by individuals, although much of what is said
contributes a basis for our later discussion of the innovation-decision process in organizations
(Chapter 10).

A Model of the Innovation-Decision Process
Diffusion scholars have long recognized that an individual’s decision about an innovation

is not an instantaneous act. Rather, it is a process that occurs over time, consisting of a series of
actions and decisions. What is the nature of these sequential stages in the process of innovation
de-cision making?

Our present model of the innovation-decision process is depicted in Figure 5-1. This
conceptualization consists of five stages:

1. Knowledge occurs when an individual (or other decision-making unit) is exposed to
an innovation’s existence and gains some understanding of how it functions.

2. Persuasion occurs when an individual (or some other decision-making unit) forms a
favorable or unfavorable attitude toward the innovation.

3. Decision occurs when an individual (or some other decision-making unit) engages in
activities that lead to a choice to adopt or reject the innovation.

4. Implementation occurs when an individual (or other decision-making unit) puts an
innovation into use.
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5. Confirmation occurs when an individual (or some other decision-making unit) seeks
reinforcement of an innovation-decision already made, or reverses a previous decision to adopt or
reject the innovation if exposed to conflicting messages about the innovation.

Now we describe the behaviors that occur at each of the five stages in the innovation-
decision process.

Communication Channels by Stages in the Innovation-Decision Process
The  five stages in the innovation-decision process help us understand the role of

different communication channels, as is illustrated by the diffusion of innovation.

Categorizing Communication Channels
It is often difficult for individuals to distinguish between the source of a message and the

channel that carries the message. A source is an individual or an institution that originates a
message. A channel is the means by which a message gets from the source to the receiver. In the
present section, we mainly speak of “channels” but often “source/channel” would be more
accurate.

Researchers categorize communication channels as either (1) inter-personal or mass
media in nature, or (2) originating from either local or cosmopolite sources. These channels play
different roles in creating knowledge versus persuading individuals to change their attitude toward
an innovation. The channels also are different for earlier adopters than for later adopters.

Mass media channels are means of transmitting messages involving a mass medium, such
as radio, television, newspapers, and so on, that enable a source of one or a few individuals to
reach an audience of many. Mass media can: (1) reach a large audience rapidly, (2) create
knowledge and spread information, and (3) lead to changes in weakly held attitudes.

The formation and change of strongly held attitudes, however, is usually accomplished by
interpersonal channels, Interpersonal channels involve a face-to-face exchange between two or
more individuals. These channels have greater effectiveness in dealing with resistance or apathy
on the part of the communicate. What can interpersonal channels do best?

1. Provide a two-way exchange of information. One individual can secure clarification
or additional information about the innovation from another individual. This characteristic of
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interpersonal networks often allows them to overcome the social-psychological barriers of
selective exposure, perception, and retention.

2. Persuade an individual to form or to change a strongly held attitude. This role of
interpersonal channels is especially important in persuading an individual to adopt an innovation.

Mass Media Versus Interpersonal Channels
Mass media channels are relatively more important at the knowledge stage and

interpersonal channels are relatively more important at the persuasion stage in the innovation-
decision process. The importance of interpersonal and mass media channels in the innovation-
decision process was first investigated in a series of researches with farmers, and then largely
confirmed in studies of other types of respondents. For example, Sill (1958) found that if the
probability of adoption were to be maximized, communication channels must be used in an ideal
time sequence, progressing from mass media to interpersonal channels. Copp and others (1958, p.
70) found that “A temporal sequence is involved in agricultural communication in that messages
are sent out through mass media directed to awareness, then to groups, and finally to individuals,
A farmer upsetting this sequence in any way prejudices progress at some point in the adoption
process.” The greatest thrust out from the knowledge stage was provided by the use of the mass
media, while interpersonal channels were salient in moving individuals out of the persuasion
stage. Using a communication channel that was inappropriate to a given stage in the innovation-
decision process (such as an inter-personal channel at the knowledge stage) was associated with
later adoption of the new idea by an individual because such a channel use delayed progress
through the process.

Data on the relative importance of interpersonal and mass media channels at each stage in
the adoption of 2, 4-D weed spray were obtained by Beal and Rogers (1960) from 148 Iowa
farmers. Mass media channels, such as farm magazines, bulletins, and container labels, were more
important than interpersonal channels at the knowledge stage for this innovation. The percentage
of respondents mentioning an interpersonal channel increased from 37 percent at the knowledge
stage to 63 percent at the persuasion stage.

The evidence just presented in support of Generalization 5-11 came from research done
in the United States, where the mass media are widely available. The mass media, however, may
not be so widely available in developing countries. For example, Deutschmann and Fals Borda
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(1962b) found that interpersonal channels were heavily used even at the knowledge stage by
Colombian villagers. In Bangladesh villages, Rahim (1961, 1965) found that mass media channels
were seldom mentioned as channels about agricultural innovations, whereas cosmopolite
interpersonal channels were very important, and in some ways seemed to perform a similar role to
that played by mass media channels in more developed countries. An example of a cosmopolite-
interpersonal channel is an Iowa farmer attending a farm machinery show in Des Moines, or a
doctor traveling to an out-of-town medical specialty meeting.

Rogers and Shoemaker (1971) made a comparative analysis of the role played by mass
media and cosmopolite-interpersonal channels by stages in the innovation-decision process for
twenty-three different innovations (mostly agricultural) in the United States, Canada, India,
Bangladesh, and Colombia. Mass media channels are of relatively greater importance at the
knowledge stage in both developing and developed countries, although there was a higher level of
mass media channel usage in the developed nations, as we would expect. Mass media channels
were used by 52 percent of the respondents in developed nations at the persuasion stage, and 18
percent at the decision stage. The comparable figures for respondents in developing countries
were 29 percent and 6 percent. This meta-research showed that cosmopolite-interpersonal
channels were especially important at the knowledge stage in developing nations.

Cosmopolite Versus Localite Channels
Cosmopolite channels are relatively more important at the knowledge stage, and localite

channels are relatively more important at the persuasion stage in the innovation-decision process.
Cos-mopolite communication channels are those from outside the social system of study;
interpersonal channels may be either local or cosmopolite, while mass media channels are almost
entirely cosmopolite. The metaresearch for twenty-three different innovations in ten nations
(mentioned previously) showed that if cosmopolite-interpersonal and mass media channels are
combined to form the category of cosmopolite channels, in the developing the percentage of such
channels was 81 percent at the knowledge stage and 58 percent at the persuasion stage. In
developing nations, the percentages were 74 percent at the knowledge stage and 34 percent at the
persuasion stage. These metaresearch data hint that the role played by mass media channels in
developed countries (creating awareness-knowledge) is perhaps partly replaced by cosmopolite-
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interpersonal channels in developing countries. These channels include change agents, visit
outside the local community, and visitors to the local system from the city.

Communication Channels by Adopter Categories
The preceding discussion of communication channels by stages in the innovation-

decision process ignored the effects of the respondent’s adopter category. Now we explore
channel usage by different adopter categories.

Mass media channels are relatively more important than interpersonal channels for earlier
adopters than for later adopters. At the time that innovators adopt a new idea there is almost no
one else in the system who has experience with the innovation. Later adopters do not need to rely
so much on mass media channels because a store of interpersonal, local experience has
accumulated in their system by the time they decide to adopt. Perhaps interpersonal influence is
not so necessary to motivate earlier adopters to decide favorably on an innovation. They possess a
more venturesome orientation, and the mass media message stimulus in enough to move them
over the mental threshold to adoption. But the less change-oriented later adopters require a
stronger and more immediate influence, like that from interpersonal networks.

There is strong support for Generalization 5-13 from researches in both developed and
developing nations. Data illustrating this proposition are shown in Figure 5-2 for the adoption of
of chemical weed spray by lowa farmers.

Cosmopolite channels are relatively more important than localite channels for earlier
adopters than for later adopters. Innovations enter a system from external sources; those who
adopt first are more likely to depend upon cosmopolite channels. These earlier adopters, in turn,
act as inter-personal and localite channels for their later-adopting peers.

Previously, it has been stated that the innovation decision process is the process of
information-seeking. An information processing activities started when an individual obtains
certain information, later one might develop a decrease of uncertainty about the innovation. At the
knowledge stage, an individual mainly seeks software information that is embodied in the
technological innovation, information that reduces uncertainly about the cause-effect relationships
in each stage. The individual wants to know what the innovation is, and how and why it works.
Mass media channels can effectively transmit such software information.
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But increasingly at the persuasion stage, and especially at the decision stage, an
individual seeks innovation evaluation information in order to reduce uncertainly about an
innovation’s expected consequences. When an individual wants to know the innovation’s
advantages and disadvantages in his or her own situation, interpersonal networks with near-peers
are likely to convey such evaluative information about an innovation. Subjective evaluations of a
new idea from other individual are especially likely to influence an individual at the decision
stage, and perhaps at the confirmation stage.

The innovation decision process can lead to either adoption, a decision to make full use
of an innovation as the best course of action available, or to reject, a decision not to adopt an
innovation. Such decisions can be reversed at a later point; for example, discontinuance is a
decision to reject an innovation after it has previously been adopted. Discontinuance may occur
because an individual becomes dissatisfied with an innovation, or because the innovation is
replaced by an improved idea. It is also possible for an individual to adopt an innovation after a
previous decision to reject it. Such later adoption and discontinuance occurs during the
confirmation stage of the innovation-decision process.

The innovation decision process involved time in the sense that the five steps usually
occur in a time ordered sequence of knowledge, persuasion, decision, implementation, and
confirmation. Exceptions to the usual sequence of the five stages may occur, such as when the
decision stage precedes the persuasion stage. The innovation-decision period is the length of time
required to pass through the innovation-decision process.
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Table 1   Five main stages or steps based on the agricultural development communication of
  the New Theory

Message /
Information

Flow

Sender / the Opinion
leader

Influenced Media in
each step

Commu
nication Types

Receiver /
Targeted
farmers

Step 1:
Concept of the
New Theory

His Majesty the King Royal speeches on various
special occasions  through
mass media, and people
media.

One-way
communication

-Farmers
-Any agency
concerned with
agricultural
development

Step 2:
The diffusion of
the New Theory

Office of Royal
Development Projects
Board

-Demonstration Projects
-Key persons in the Royal
Development Project Board
-Printed media relevant to
New Theory’ diffusion such
as books, journals, and any
specific documents.

One-way
communication

-Farmers
-Any agency
concerned with
agricultural
development

Step 3:
The diffusion of
the New Theory

Any agency concerned
with agricultural
development (from policy
level to the
implementation level)

-People media
-Specific media
-Mass media

One-way
communication

-Target skilled
farmers from any
area, based on
New Theory

Step 4:
The adoption of
the New Theory

-Staff members or
representatives of
concerned agencies.
-Group opinion leaders
(the pioneer farmers
adopting the New
Theory

-People media

-Specific media doing the
practical work in the real
situation.

Communication
network in the
community

-Group leaders

-Targeted
farmers

Step 5:
The adoption of
the New Theory

Targeted farmers -People media
-Specific media

Communication
network in the
community

Targeted farmers
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Laggards   16 %Late Majority   34 %Early Majority   34 %Early Adopters
13.5 %

X – 2sd X + sdXX – sd

2.   Adopter Categories as Ideal Types

The five adopter categories set forth in this section are ideal types. Ideal types are
conceptualizations based on observations of reality designed to make comparisons possible. Ideal
types are not simply an average of all observations about an adopter category. Exceptions to the
ideal types can be found. If no exceptions or deviations existed, ideal types would not be
necessary. Ideal types are based on abstractions from empirical investigations. Pronounced breaks
in the innovativeness continuum do not occur between each of the five categories as shown in
figure 4.

In this study, the overview of the dominant characteristics and the value of each adopter
category, which will be followed by more detailed generations will be presented as follows:

2.5

Innovators

Figure 4   Adopter categorization on the basis of innovativeness
Source: Rogers, (1995)
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2.1   Innovators: Venturesome

Venturesome is almost an obsession with innovators. This interest in new ideas leads
them out of a local circle of peer networks and into more cosmopolite social relationships.
Communication patterns and friendships among a clique of innovators are common, even though
the geographical distance between the innovators may be considered. Being an innovator has
several prerequisites. Control of substantial financial resource is helpful to absorb the possible
loss from an unprofitable innovation. The ability to understand and apply complex technical
knowledge is also needed. The innovator must be able to cope with a high degree of uncertainty
about an innovation at the time of adoption.

The salient value of the innovator is venturesome, due to a desire for a rash, the daring,
and the risky. The innovator must also be willing to accept an occasional setback when a new idea
proves unsuccessful, as inevitably happens. While an innovator may not be respected by the other
members of a local system, the innovator plays an important role in the diffusion process: That of
launching the new idea in the system by importing the innovation from outside of the system’s
boundaries. Thus, the innovator plays a gate keeping role in the flow of new ideas into a system.

2.2   Early Adopters: Respect

Early adopters are a more integrated part of the local social system than are innovators.
Whereas innovators are localites. This adopter category, more than any other, has the greatest
degree of opinion leadership in most systems. Potential adopters look to early adopters for advice
and information about the innovation. The early adopter is considered by many as “the individual
to check with” before using new idea. This adopter category is generally sought by change agents
as a local missionary for speeding the diffusion process. Because early adopters are not too far
ahead of average individual in innovativeness, they serve as a role model for many other members
of a social system.

The early adopter is respected by his or her peers, and in the embodiment of successful,
discrete use of new ideas. The early adopter knows that to continue to earn this esteem of
colleagues and to maintain a central position in the communication networks of the system, he or
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she must make judicious innovation decisions. The early adopter decreases uncertainty about a
new idea by adopting it, and then conveying a subjective evaluation of the innovation to near-
peers through interpersonal networks.

2.3   Early Majority: Deliberate

The early majority adopts new idea just before the average member of a system. The
early majority interacts frequently with their peers, but seldomly  holds positions leadership in a
system. The early majority’s unique position between the very early and the relatively late to
adopt makes them an important link in the diffusion process. They provide interconnectedness in
the system’s interpersonal networks. The early majority are the most numerous adopter categories,
making up one-third of the members of the system.

The early majority may deliberate for sometimes before completely adopting a new idea.
Their innovation decision period is relatively longer than that of the innovator and the early
adopter. However, if such group had accepted the new idea, they can easily adopt it and
expanding their adoption to other as if they are the leader.

2.4   Late Majority: Skeptical

The late majority adopt new ideas just after the average member of system. Like the early
majority, the late majority make up one-third of the members of a system. Adoption may be both
an economic necessity for the late majority, and the result of increasing networks pressures from
peers. Innovations are approached with a skeptical and cautions air, and the late majority do not
adopt until most others in their system have done so. The weight of system norms must definitely
favour an innovation before the late majority is convinced. The pressure of peers is necessary to
motivate adoption. Their relatively scarce resources mean that most of the uncertainty about a
new idea must be removed before the late majority feel that it is safe to adopt.
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2.5   Laggards: Traditional

Laggards are the last in a social system to adopt an innovation. They possess almost no
opinion leadership. Laggards are the most local in their outlook of all adopter categories; many
are near isolated in the social networks of their system. The point of reference for the laggard is
the past. Decisions are often made in terms of what was done previously, and these individuals
interact primarily with others who also have relatively traditional values. Laggards tend to be
suspicious of innovations and change agents. Their innovation decision process is relatively
lengthy, with adoption and use lagging far behind awareness-knowledge of a new idea. Resistance
to innovations on the part of laggards may be entirely rational from the laggards’ viewpoint, as
their resources are limited and they must be certain that a new idea will not fail before they can
adopt. The laggard’s precarious economic position forces the individual to be extremely cautions
in adopting innovations.

“Laggard” might sound like a bad name. This title of the adopter category carries an
invidious distinction (in much the same way that “lower class” is a negative nomenclature).
Laggard is a bad name because most non- laggards have a strong pro-innovation bias. Diffusion
scholars who use adopter categories in their research do not mean any particular disrespect by the
term “laggard.” Indeed, if they used any other term instead of laggards, such as “late adopters”, it
would soon have a similar negative connotation. But it is a mistake to imply that laggards are
somehow at fault for being relatively late to adopt. System-blame may more accurately describe
the reality of the laggards’ situation.

3.   The Communication Network

The communication network, or communication structure, occurs through people’s 
communicating with one another until a pattern of communication is formed. Analysis of a 
communication network will indicate the people’s relationships and also all communication 
factors, including the kinds of media used to make known of the New Theory. So, the 
communication network will be composed of members both inside and outside the community 
who have their relationship communicating with one another.
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Roger and Kincaid, (1981) said that communication network analysis is a study method
used to identify the structure of communication systems by analyzing the flow of information
using the people’s relationship as the unit of analysis.

The type of communication network analysis which uses the relationship among people
as the unit of analysis relates status of people and the level of communication. This is because if
people are of high status, they tend to have more communication with others. For example a group
leader proposes ideas, suggests, and solicits the ideas of group members. The relationship between
communication and the status of members can be divided into three main characteristics cite by
Vinij Ketkam, (2522).

a.  Communication tends to be with people of the high status, such as the leader or
chairperson, who communicates more with others than do inferiors or ordinary members,
because the leader or head has to at least coordinate activities and listen to members’
ideas.

b.   Communication tends to occur more among people who have equal status than
those of different status. Groups of people with greater status differences, such as social
status, age, and education, will have less communication than groups whose members are
of equal status.

c.   Communication rarely occurs among the people who have wide differences in
status, or among those whose status is not clearly identified.

As for the communication network, Harold J. Leavitt  (not mention the publishing year)
has done experimental research using various types communication and found that
communication can be classified into two types: centralized, and decentralized as follows:
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3.1   Centralized communication network

 The centralized communication network has one person as the center or channel while
the other members cannot have their own direct communication with one another; communication
has to pass through the medium, which is the center.

Centralized communication networks can be classified into three main types, which are:

3.1.1 The chain communication network

 The chain communication network is that in which each member communicates only
with the members who are next to him/her because of limitation of coordination (see Figure 5). In
this kind of communication, it is sometimes difficult for all group members to work successfully
as intended because the members cannot communicate freely. The members can contact only the
one or two people next to him/her. So, this kind of communication will yield quite low in
satisfaction among the group’s members.

Figure 5  The chain  communication network
Source : Vinij Ketkam, (1979)

3.1.2 The Y-communication network

 The Y-communication network is that in which only two persons as the center and act to
coordinate other members (see Figure 6). This kind of communication network can be better than
chain network communication because the information can be more accessible than in the chain
network. In general, only the one or two persons who are in the center are satisfied with this
network. So, this kind of communication network occurs when only one or two members are
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willing to work and take responsibility for the success of the works, while the others will take less
responsibility or none.

Figure 6  The Y- communication network
Source : Vinij Ketkam, (1979)

3.1.3 The wheel communication network

The wheel communication network (Figure 7), is that in which one member of the group
is the center and sends information to other members. The person who is in the center is the real
leader, or the one who has most power, and also is the one who is responsible for the success of
the group’s work.

              Figure 7  The wheel  communication network
Source : Vinij Ketkam,(1979)
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3.2   Decentralized communication network

The decentralized communication network is one in which all members can freely
communicate with one another. No one person makes decisions for the group, instead all the
members pool their thought and effort to solve problems together. This kind of communication is
more appropriate in any group process because everyone can interact with other members. So, this
kind of communication would be good in creating teamwork, a friendly working environment,
and moral support among group members.

Decentralized communication networks can be classified into two main types, which are:

3.2.1 The circle  communication network

The circle communication network is that in which each member can communicate with
the members beside him/her, and every member has equal status in communicating and proposing
ideas (see Figure 8). But the weakness of this kind of communication network is that, in finding
one to be responsible for the group work because all members are equal, and nobody will be
clearly identified as the center of the group.

Figure 8  The circle communication network
Source : Vinij Ketkam,(1979)
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3.2.2  The all-channel communication network

The all-channel communication network is that in which all members can communicate
with anyone they like. This kind of communication network is most perfect because all members
have no limitation in communicating with each other, or among them. This kind of
communication network is the most open for communication feedback (Figure 9).

Figure 9  The all-channel communication network
Source : Vinij Ketkam, (1979)

Shaw (not mention the publishing year) cited by Yubol Benjarongkit, (1991) studied the
communication network research and reached the following main conclusions:

1) Centralized communication networks lead to being a single leader and tend to occur
more than the decentralized communication networks. This is because as the center, the leader can
get more information than other members and can control the success of the group because he/she
is in the most important position in the communication network.

2) Decentralized communication networks are more effective in solving complicated
problems, while centralized communication networks are more effective in solving simple
problems. Centralized communication networks are also speedier because of the one-way
communication process which is controlled or monopolized by only one person. In decentralized
communication networks, especially in circle communication networks, members can
communicate with those on both sides, and this can be time consuming. However, when
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information must be shared and cooperative effort is required, decentralized communication
networks function more quickly and with fewer errors than centralized communication networks.

3) Centralized communication networks sometimes cause information overload because
all information and decision making are concentrated at the center. In decentralized
communication networks on the other hand, every member has to take part in the process, so
information overload rarely occurs.

The above research indicate that the communication network, or communication
structure, in any group or network can influence the members feelings and attitudes and also their
effectiveness in working together in such matters as the speed of their work, its accuracy, and the
success of group members in adjusting to one another.

Interpersonal communication that leads to formation of communication networks must
occur through the relationships of people in that network. The relationships of people in a
communication network are of two main types, as follows;

1) In a radial personal network, a member of the network has individual relationships
with others but those other do not have any relationship. The relationship among them will be
“weak ties” like mere acquaintances and will be the kind of relationships among people who have
different character or status, etc.

2) In an interlocking personal network, the member of the network have relationships
with other members who also have relationships with each other. This kind of relationship is a
close relationship which is called the “strong tie,” such as between close friends or relatives, and
all these people will have similar character or status.

In general, human relationships or interpersonal relationships can be demonstrated in the
diagram shown in Figure 10.
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The interlocking personal network / The radial personal network /
 The Strong tie The Weak tie

Figure 10  Diagram showed the human relationships or interpersonal relationships
Source: Benjarongkit, (1991)

The extent and nature of the linkage between those in a communicative relationship
depends on the strength of the information. In sociological theory, these are the links which join
smaller social units with greater ones and these are analyzed by means of the strength of dynamic
ties.

The communication network of the communities of farmers under the “New Theory is
classified into two mains types as follows:

Horizontal communication, or horizontal integration, this type of communication links
groups of farmers who carry on the New Theory agriculture activities. The network is aimed at
sharing knowledge or information, co-operating, inviting others to take up New Theory
agriculture, and also to establish links or co-operation in activities among network members such
as pooling resources, better group management, for example, community marketing management.
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Vertical communication, or vertical integration, this type of communication links the
group of farmer community with other villages or communities and with relevant agencies in
order to form external partnerships to render and receive assistance in areas such as technical
information, financing and support, any production inputs, and marketing support. The categories
of communication issues are as follows:

- information exchange
- consultancy support
- marketing support
- group or organization development
- concepts and strategies of the New Theory
- the study visits and exchange forums so that New Theory practitioners can learn

from each other

4.   The Information Seeking Theory

The information seeking theory has its roots in various theories which analyze the
communication process by starting from the receiver instead of the sender. In present day society,
a lot of information, which is available came from all directions through many media, and having
a great variety of content. Receivers thus develop their own communication processes by seeking
out more appropriate information from any relevant sources to satisfy their interests. For example,
they can seek out specific information from specific information sources and evaluate the
information themselves, deciding whether or not it is useful to them.

In this study, it was considered that the Thai farmers were the seekers of information in
relation to the New Theory. In the other aspect of the study, the communication processes of Thai
farmers would be investigated. There were many agencies concerned with the New Theory that
act as information senders to farmers. However, no study had not been done previously about how
the farmers seek out their own information and which channels they use with regard to the New
Theory.
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Kaewthep, (1998) stated that in the information acquisition, or information seeking, as it
can be seen in the uses and gratification approach, the receiver is as active as the sender because
the receiver can choose to be exposed to only certain kinds of media and only the information
which they want. The information acquisition, or information seeking, group may reverse the
order of the sender and the receiver as demonstrated in Figure 11.

Figure 11  Information acquisition or information seeking diagram.
Source: Kaewthep, (1998)

In the above model, the information seeking process starts from the “receiver,” not the
“sender” because today so much information of all kinds is available that no one can access all
information from all sources. So, the receiver needs skill or capability in selecting the right
information to use for her/his own benefit.

According to the use and gratification approach by Kaewthep, (1998) the receiver has  an
active role in the communication process as the sender, for the receiver receives the message that
she/he intends to receive and choice is involved at every step in the process.

5.   The content analysis

Yaemjinda (2000) presented the role of mass media in her thesis finding entitled “The
Role of Thai Rath Newspaper Presenting the New Theory under His Majesty the King’s Initiative”
in which details were presented as follow:

S M C RPrevious Model

R M C SInformation Seeking
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The study from 187 issues of Thai Rath Newspaper showed that Thai Rath took its
leading role as the message distributor (amounting to 58.82%) followed by the evocation of public
awareness and motivation role  (16.58%), followed by the social forum (9.09%) in which Thai
Rath took as the least role being the knowledge generator (3.21%).  As for the type of
presentation, it was found that Thai Rath used the news presentation mostly on the New Theory
(54.01%) followed by the picture presentation (18.72%),  the column ( 17.11%), and the last type
was articles (2.67%).

Regarding the content analysis from Thai Rath newspaper, Thai Rath presented the New
Theory content on its report; expansion, education,  study trips, demonstration plots, budget, and
contest activities, as well as exhibitions (42.78%), followed by presenting the farmer group and
their activities of income generation i.e. cooperatives, community fund, etc. (9.63%), and the least
content was on marketing for the community  products (0.53%).

It was also found that the Thai Rath's content presentation was most on the farmer
grouping : stage 2 (40.19%) followed by stage 1 (24.30%), all stages of the New Theory
(16.82%), and the least on stage 3 which was relevant to marketing (3.74%).

The study conducted by Yaemjinda (2000) indicated that Thai Rath's role was more on
information distribution through the study trips, demonstration plots, and exhibitions.  This could
also reflect  that the New Theory provided quite continuous activities,  which could fit well with
the information seeking of the farmers, mainly more on the specific media rather than on the mass
media.
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METHODOLOGY

1.   Research Framework

Research framework of the study in the development communication for agricultural
development under the New Theory of His Majesty the King was shown in the diagram presented
in Figure 12.

Figure 12   Research framework
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Source: Originally designed
According to the above diagram, the research framework of the study is composed of

three components such as

a) Process of communication
b) Acceptance of the New Theory
c) Adoption of the New Theory Concept

Overall, the  whole  component  of  this  research  framework  had been affected by the
three  important  related  factors,  they  were

a) Cultural and indigenes (local) knowledge factor
b) Individual factor
c) Geographic factor
d) Any relevant organization factor
e) Economic factors

For the process of communication, the following factors were involved as follow

1) Factors related to the communication network.
2) Factors related to cultural and local indigenous or wisdom.
3) Individual factors.
4) content analysis from any kind of media under the New Theory which involve with

media exposure, information seeking and communication channel, perception
interpretation and the understating of  the New Theory

The acceptance of the new theory involve with the type of community network  and  the
communication within and outside community.

While the adoption of the New Theory Concept, the study issue involved the local
wisdom, natural resources and  products,  geographical  condition. The expected outcome
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involved with the descriptive narration of information about how to adopt or apply the New
Theory in practices.

The following contents in Table 2 presented the methodology and process of the study
according the given research framework in order to achieve the objective of the study.

Table 2    The methodology and process of the study

Objectives Research tools Study issues Expected outputs
Process of
communication
1. Information
seeking process

-questionnaire
-interview
-group process

-personal media
-mass media
-specific media

-frequency of media
exposure
-numbers of each media
types exposure
-media exposure timing
-information sources about
the New Theory as follows;
- New Theory concept
-benefits of  New Theory
-practical guidance
-practical steps
-other information
-support agencies
-operational budget
-adoption of practices
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Table 2    (Continued)

Objectives Research tools Study issues Expected outputs
2. Community’s
communication
network type

-questionnaire
-interview
-group process

Communication
strategy used;

-Type
formal
semi-formal
informal

-People network
inside community
outside community

Network type
-centralized network
-decentralized network
-horizontal network
-vertical network
-inside community network
-outside community
network

3. Farmers’
interpretation, and
perception

-interview
-knowledge test

-concept of the
New Theory
-benefit of the  New
Theory
-practical guidance
-practical steps
-other information
-support agencies
-operational budget
-adaptation practices

*Open interview to test the
perception, interpretation,
understanding, and evaluate
knowledge in the following
issues;
-concept of the  New
Theory
-benefit of the  New Theory
-practical guidance
-practical steps
-other information
-support agencies
-operational budget
-adopted practices
*comparative information
both quantitative and
qualitative on each issue
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Table 2  (Continued)

Objectives Research tools Study issues Expected outputs
4. Message, or content
analysis from all
relevant media

Media message or
content analysis
-TV, video
-radio
-newspaper
-community tower
-newsletter
-formal documents

Objective
to give knowledge,
to motivate, and to
give information
Content of the New
Theory

Comparative message or
contents from media on
each issue both quantitative
and qualitative

Acceptance of the
New Theory
5. Relevant factors
influenced to farmers’
adoption

-questionnaire
-interview
-group process

-Communication
factors
-other relevant
factors such as;
individual factors
support agency
factors
geographical factors
culture & local
wisdom factors

-any factor that affected to
types of adoption as
follows;
-overall adoption
-partial adoption
-fast adoption
-slow adoption
-comparative study among
all factors;
-communication factors
-individual factors
-support agency factors
-geographical factors
-culture & local wisdom
factors
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Table 2  (Continued)

Objectives Research tools Study issues Expected outputs
Adoption of the New
Theory Concept
6. Farmers’ adoption
of the New Theory

-questionnaire
-interview
-group process
-observation

-local wisdom
-natural resources &
products
-geographical
conditions

-descriptive narrative
information about how to
adopt or apply the New
Theory in practice

Factor influencing
the whole research
frame work of this
study
7. Relationship among
all  factors relevant to
farmers’ adoption of
the  New Theory

-statistical tools -Independent
variables from
No.1,2,3,4
-the dependent
variables from No.5

-statistical significance

2.   Research operation steps

From the research framework which further generated into the methodology and the
process of the particular research, the research operation steps were formed as follows:

1. To study the information about the communication for agricultural development
under the New Theory.

2. Choosing the targeted farmers under the New Theory Projects from two specific
research sites i.e.
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2.1 Huai Sai Royal Development Study Center, Cha-am District, Phetburi
Province.

2.2 Agricultural Training Development Center:
          Wat Yanasangvararamvoramahawihan, Bang Lamung District, Chonburi
          Province.

The reason for selecting these two areas were as follow;
1) Each of the study site was the representative of different organization :

Huai Sai  Royal Development Study Center was under the specific
organization while the Agricultural Training Development Center: Wat
Yanasangvararamvoramahawihan was under the general organization.

2) Both of the study sites have gained the continuously supported from the
relevant organizations under the diffusion program of the New Theory’s
agriculture to the targeted farmers.   And the selected farmers are still
being active in their New Theory’s adoption with under different socio-
economic conditions.

3) To permit a comparative study of factors which affect communication
used in promoting agricultural development under the New Theory.

3.   The research tools
The following the research tool used in this study were
2.3 the questionnaire interview
2.4 Farmer interview

    In-depth interview used in this study was subdivided into the following two types:
- formal interviews
- informal interviews

2.5 the group processes such as focus group, field trip, and demonstration.
2.6 analyzing the content of relevant media which had a message or content relevant to

the  New Theory.
2.7 Testing of knowledge about the New Theory.
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Research tools’ reliability was set at the level of 0.05
The research tools were pre-tested and adjusted before being used in the study.
All data were  analyzed by using descriptive statistics with the social statistics software
program.
Interpretation of data, comprehensive discussion and drawing the conclusion.

4.   Research Timeframe

The following research on Agricultural Development Communication for the New
Theory of His Majesty the King had set the time frame of conducting the study between October
2001 to May 2005 which is approximate 44 months.

5.   Benefits derived from the study

1. The information obtained from this particular research is related to community’s
communication network and demonstrate the flow of information channels, information seeking
pattern of community members, and the influences of media on the community’s agricultural
development involve with the New Theory concept of His Majesty the King. Results obtained
will benefit  most  agencies conducting  research  implementation  or  extension  with  related  to
the  New Theory projects by helping them to give more systematic consideration to select
appropriate media and channels in  their  operation  and to better coordinate with all community
members and other agencies. All activities will contribute to the community’s self-sufficiency
practice  and  sustainability  of  farming  as  well  as  increasing  their  quality  of  life  in  the long
run.

2. The study about the message, or content, of the New Theory concept affect the
knowledge, understanding, and the correct interpretation of the target groups, which are farmers.
This kind of information can affect the adoption of any innovative technology, or ideas by
farmers. Such information can contribute to an appropriate design, the selection of message and
content for the groups who are final target of the development scheme.
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3. Result of this study demonstrates factors affecting the adoption of the New Theory
Concept of the targeted groups. These information benefit future design of types of
communication and communication systems for agricultural extension and transfer of technology,
community development, and other development activities.

4.   Result of this study demonstrates some relevant problems or obstacles affecting
adoption of the New Theory by the target farmers. These information directly benefits agencies
that work for the New Theory Project such as the Ministry of Agriculture and Cooperatives and
the Ministry of Interior. This information can be used directly, applied or adapted in any kind of
community development activity as well.
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RESULTS AND DISCUSSION

1.   The Media Exposure, Information Seeking, and the New Theory’s Media Contents
Analysis

The study about the media exposure and the information seeking about the New Theory 
of the target farmers aimed to answer the first objectives of the study which were to find out 
which kind of media used most by the farmers, and which kinds of content most needed by the 
farmers for their effective implementation of the New Theory.

Data collection and quantitative analysis were used to figure out the answer from various
kinds of media i.e. personal media, mass media, or the specific media as follows:

1.1 The media exposure about the New Theory

As for the farmers’ media exposure from both of the study sites,  the 86 farmers were
systematically sampling from both of the 2 study sites as already mentioned above. The research
tool and methodology were the interview,  and the observation through the use of an interview
questionnaire.  Both of the quantitative and qualitative analysis were used.

The result obtained from the analysis of data were as followed:
1.1.1 General status of target farmers

a) At Phetchaburi province

62 farmers were used as the sample groups in Phetchaburi province. They were
separated into 2 groups : 1) The number of the farmers under the Huay Sai Royal Development
Project was 31 (50.0%); and 2) that under the Ministry of Agriculture and Cooperatives was 31
(50.0%). Either farmers owned their land or rented, for the average land holding of Phetchaburi
farmer was 25 rai. The majority of farmer had some sort of education : 33 of them (53.2%)
finished primary level 1-4 , while 14 of them (22.6%) finished primary level 1-6, only 1 person
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(1.6%) illiterate. As for other levels, 8 graduated from junior high school accounting to 12.9% ; 5
of senior high school accounting for 8.1% and only 1 obtained a bachelor degree (1.6%).

40 farmers out of 62 at Petchaburi engaged in various group activities, which
amounting to 64.5 %. 15 farmers or 22.6% did not joined any group while one of them work as a
village head (1.6%). 5 farmers as village assistants (8.1%) and 2 perform other village functions
(3.2%).

b) At Chonburi province

24 Farmers which were interviewed in Chonburi had been classified  into 2
groups 1) 12 under Wat Yanasangvararam Agricultural Training for Development Center
(50.0%), and the rest were  under the Ministry of Agriculture and Co-operative (50.0%). These
people either owned their land or rented it. Land holding capacity of the own land was 37.6 rai.

As for education, the majority (14 persons amounting to 58.3%) finished primary level 1-
4. 4 persons (16.7%) finished primary level 1-6 and the two others were the graduates of senior
high school and university levels (4.2%)

Concerning the social status, the Chonburi samples of 11 persons (45%) were not
involved in any group. 10 persons (41.7%) being members of some groups. 1 person (4.2%) being
the village head and others 2, amounting to 8.3%, working as the village assistants.

1.1.2 Media which farmers used or exposed for their  general information
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Table 3   Media exposure of the farmers

Phetchaburi (n=62) Chonburi (n=24) Total (n=86)
Type of Media amount % amount % amount %

Personal media 62 100 22 91.6 84 97.6
Television 60 96.7 24 100 84 97.6
Radio 33 53.2 13 54.1 46 53.4
Newspaper 28 45.1 18 75 46 53.4
Magazine 16 25.8 7 29.1 23 26.7

The study found that television was most influential for farmer receiving information
followed by personal media (Table 3 and Figure 13) Table 4 demonstrated the type of television
programs the farmer watched. Farmers’ neighbors were considered the most influential personal
media concerning the New Theory also.

Comparing between the target farmers both at Petchaburi and Chonburi, the Petchaburi
farmers exposed to the personal media totally (62 farmers or 100%). While at Chonburi, it was
founded that the exposure of personal media was only 91.6%. This could be reflected that the
personal media still being the main source of information for the rural farmers.  The mentioned
personal media could be the “insider” and the “outsider”  whom could be the individual one or the
networking ones.

Television influenced farmers at Chonburi mostly (accounting for 22 farmers or 100%)
while at Petchaburi 60 farmers or 96.7% received information from television.

When adding both farmer samples at Petchburi and Chonburi together, it showed that the
most influential source of media exposure was television media and personal media, (84 persons
and 97.6% for both) followed by radio and newspaper (46 persons or 53.4%).
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Figure 13  Media exposure to the farmers
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Table 4   Television programs exposed to the farmers

Phetchaburi Chonburi Total
Type of Television programs

number % number % number %
1. Agriculture
2. News
3. Entertainment
4. Sports
5. Etc.
6. No Reply

21
2
1
2
1
35

33.8
3.2
1.6
3.2
1.6

56.4

18
-
-
-
-
6

75.0
-
-
-
-

25.0

39
2
1
2
1

41

45.3
2.4
1.1
2.4
1.1

47.7
Total 62 100.0 24 100.0 86 100

* multiple response

From table 4, it can be seen that farmers from 2 provinces showed no difference in being
exposed to the television program, whereby the agricultural program was the most exposed
program.
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Table 5   Personal  media exposed to the farmers in order to have access to the New Theory

Phetchaburi Chonburi Total
Personal media

number % number % number %
1. Village Headman
2. Teacher
3. Doctor / Nurse
4. Neighbors
5. Merchant
6. Family member
7. Agricultural officer
8. Etc.

2
1
-

41
2
9
5
2

3.2
1.6
-

66.1
3.2

14.5
8.1
3.2

-
1
1
14
-
5
2
1

-
4.2
4.2
58.3

-
20.8
8.3
4.2

2
2
1

55
2

14
7
3

2.4
2.4
1.2
63.9
2.4
16.2
8.1
3.4

Total 62 100.0 24 100.0 86 100

Table 5, showed the source of personal media which supplied information regarding the
New Theory’s Concept, it was found out that those of the 2 provinces weighed their importance
on their neighbors being their most exposed means for the information exchange about the New
Theory.

1.1.3 Reasons of their media exposure

The study showed that the personal media, the family members and neighbors, were more
accessible than the outsiders because of their availability.   The outsiders were mostly from the
relevant agencies such as Department Agricultural Extension and Huay Sai Royal Development
Study Center.  The study found that only 1 staff member had to take care of all the 31 farmers of
the Huay sai Center, besides the distance was quite a long way from each farmer.  The places
where the farmers gained information usually were the community shops or coffee shops, and also
the community hall as an interviewee said…

“…. Normally I talked about the New Theory with everyone not only Mr. Chuan, the
government staff, and also  my neighbors  because we met one another every day.  And we also
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had a monthly meeting when the staff joined us.  Our normal meeting places were the community
shops, and mostly at Mr. Chuan’s house..”

    (Mr.Samran Sartsangiam, Phetchaburi)

“ …I learned the New Theory from the agricultural staff at sub-district level and from the
group leader : Mr. Sombat, and I also talked with my neighbors and my family members but
mostly  with the group almost every day because we had our activities together such as
coorperative business and village improvement plan etc. so we normally talked to one another
rather than talking with the agricultural staff who normally came once a month…”

(Mr. Samarn Jaewsarn, Chonburi)

And when considering the second exposed media next to the personal media, the mass
media which was television affected most and could cause wide awareness about the New Theory.
Rogers (1995) had mentioned that the influences of mass media affected the attitude of the public
especially those with little knowledge about the topic, for example:

“… I heard about the New Theory quite long time already since there were some
activities about it by the government staff, and I also saw it quite often from the television after
the news program which could be from any channel of 5,7,9 because I normally like to watch
agricultural programs starting from dawn, and also saw Mr. Chuan Bao Sod appearing on
television, normally I watch  television but don’t listen to the radio because I have no time…”

          (Mr.Sawan Suwanwisutr, Chonburi)

1.2 The information seeking about the New Theory of the farmers

The study about the information seeking of the farmers on the New Theory was aimed
to study the behavior of the farmers about the New theory from various kinds of media to serve
their needs.  This following topic would reflect why the farmers need the New Theory as well as
about the media, a) the communication channels selection and b) the type of New Theory content
which the farmer would like to know.
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1.2.1  The communication channel selection

1.2.1.1 The media type which farmers used for their information seeking

The communication channel and media which the farmers from 2 provinces used
in order to seek the information about the New Theory to serve their need and satisfaction were of
several types; among the mass media was television, followed by the specific media such as the
training and study trips.
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Table 6    Information seeking channel for the New Theory’s Concept

Response Not response
Phetchaburi Chonburi Phetchaburi Chonburi

Total
Information seeking channel for
the New Theory (Mass Media)

number % number % number % number % number %
Television 60 96.7 19 79.1 2 3.3 5 20.9 86 100
Radio 24 38.7 3 12.5 38 61.3 21 87.5 86 100
Newspaper 13 20.9 11 45.8 49 79.1 13 54.1 86 100
Magazine 9 14.5 5 20.9 53 85.4 19 79.1 86 100

(Personal media)
The district agricultural officer 11 16.9 10 39.5 51 83.1 14 60.5 86 100
The tombon agricultural officer 12 18.5 11 45.9 50 81.5 13 54.1 86 100
Tambon headman 2 3.2 0 0 60 96.8 24 100 86 100
Village headman 4 5.6 1 2.1 58 94.4 23 97.9 86 100
Assistant village headman 2 3.2 0 0 60 96.8 24 100 86 100
Neighbor 6 9.7 4 14.6 56 90.3 20 85.4 86 100
The tambon administrative
organization

2 3.2 1 2.1 60 96.8 23 97.9 86 100

Agricultural officer 13 20.1 4 16.7 49 79.9 20 83.3 86 100
Graduate Volunteer 2 2.4 1 4.2 60 97.6 23 95.8 86 100
Family member 1 0.8 2 6.3 61 99.2 22 93.7 86 100
Rapid Rural Development
Agency

0 0 0 0 62 100 24 100 86 100

Development Center Staff 15 24.2 0 0 47 75.8 24 100 86 100
(Specific Media)

Training 33 34.7 7 29.2 29 65.3 17 70.8 86 100
Study Trip / Farm Visit 14 22.6 5 20.9 48 77.4 19 79.1 86 100
The community Tower 4 6.4 0 0 58 93.6 24 100 86 100
The Community reading center 1 0.8 0 0 61 99.2 24 100 86 100
Documents 7 11.3 5 12.5 55 88.7 19 87.5 86 100
Brochures 6 8.9 4 14.6 56 91.1 20 85.4 86 100
Leaflets 2 2.4 1 2.1 60 97.6 23 97.9 86 100
Exhibition 5 12.1 2 8.4 57 87.9 22 91.6 86 100
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From the data show in Table 6, the results revealed the following findings;
For the Mass media, it was found that both farmer samples randomly selected from

Petchaburi and Chonburi had their information seeking channel of the New Theory from mass
media mainly from the television (96.7% and 79.1%) for Petchaburi and Chonburi farmers
respectively.

For the personal media, it was found that most of the farmers at Petchaburi received their
information channel related to the New Theory from the personal media such as the sub district
agricultural officer (70.9%) the staff of  Huay sai Royal Development Study Center (71.0%).

For the farmers at Chonburi, their information seeking channel came mostly from the
personal media such as the agricultural sub district officer and the staff of the Rapid Rual
Development Agency (100 and 92.0%) respectively).

For the specific media, in relation to the information seeking channel of the New Theory
which came from the specific media, Petchaburi farmers received their information mainly from
the farmer training program (100%) followed by the visit to the demonstration plots. Farmers at
Chonburi seeked their information from the specific media mainly through the community reading
centers and also leaflets. 

1.2.1.2 Reasons for seeking information about the New Theory from various
types of media.

a) Farmers wanted information about the New Theory from the outsiders
especially  from the agricultural extension staff because they had confidence in those people to act
as their consultants. And the other reason was, the mass media could not serve some specific
information which the farmers may want as reflected from conversations during the interview.

“… Normally whenever my neighbors had any problem, they would asked me because my house
was used as the meeting place, but if I could  not answered them, I would ask the staff  who would join the
monthly meeting because they would know better than us…”

           (Mr. Chuan Bausod, Phetchaburi)
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“… If there was any problem about agriculture, I would talk to the agricultural staff at sub-
district level in the meeting of the 9th day of each month, then everyone could also get the solution
together…”

  (Mr.Prasert Insingh, Chonburi)

When considering the different relationship between the media qualification and
the feedback of information needed about the New Theory, television and specific media.
Especially the training were most needed because of their picture presentation which could really
gave illustrations for more understanding, and also to gain more skills as the following
interview…

“…I mostly saw it from television long time already before I joined this project.  The
television made me see more clearly, better than just only reading  the papers..”

         ( Mr. Chuchart Suetrong, Chonburi)

“…Right now, I would like to gain more training to upgrade my previous knowledge,
because the training showed realistic situations, and I could practice this myself as I wouldn’t  forget
it….”

            (Mr. Chuan Bausod,Phetchaburi)

b) Concerning the topics of “more information sources” and “suggestions for
implementation”, normally, most television media would not informed farmers about the
information sources in case the audiences were interested in further details.  The New Theory’s
information was in fact needed by the farmers.  While the personal media was needed in the topic
area of “suggestions for implementation” because the personal media was more credible than the
mass media, and more interactive than other media as shown by the following interviews.

“…I would like television to inform us of other kinds of information sources because it
normally tells us about the main principles of the New Theory which I already known, I would like to
know about more sources to seek for more information on my own…”

(Mrs. Somjai Pengnich, Phetchaburi)
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“… I would like to have the agricultural staff to take care of us and to be able to consult
them.  They are those of the technologically know how than us, so they can help us, especially when
we have any kind of problem, they can help us…”

       (Mr. Prasert Insingh, Chonburi)

1.2.2 The type of New Theory contents which the farmers would like to know

The content frame used for data analysis composed of 3 main issues as follows:
1. The principles of the New Theory
- the principles
- the methodology

2. The implementation
- the suggestion for implementation
- the application
- the benefits of the New Theory

3. The support from agencies and budget
- the supporting agencies
- the budget
- other sources of additional information

After selecting their preferred channels, the farmers focused their interest on the content
of their selected channels. It was found that farmers of the 2 provinces were most interested in the
implementation issues from the television media (Table 7).  The personal media started from the
agricultural staff at sub-district level, followed by the agricultural staff, and the staff of the
Development Center. The implementation issue was also most interested (as also shown in
Table 8).
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Table 7  The farmers’ need of content seeking from the mass media

Response Not response
Phetchaburi Chonburi Phetchaburi Chonburi

TOTAL
The farmers’ contents seeking

from
the mass media amount % amount % amount % amount % amount %

Television 21 33.8 7 29.1 41 66.2 17 70.9 86 100
Radio 6 9.6 1 4.1 56 90.4 23 95.9 86 100

Newspaper 3 4.8 4 16.6 59 95.2 20 83.4 86 100

1.
Principle

Magazine 3 4.8 1 4.1 59 95.2 23 95.9 86 100
Television 24 38.7 7 29.1 38 61.3 17 70.9 86 100

Radio 11 17.7 1 4.1 51 82.3 23 95.9 86 100
Newspaper 5 8.1 3 12.5 57 91.9 21 87.5 86 100

2.
Implementatio

n
Magazine 3 4.8 2 8.3 59 95.2 22 91.7 86 100
Television 15 24.1 5 20.8 47 75.9 19 79.2 86 100

Radio 7 11.2 1 4.1 55 88.8 23 95.9 86 100
Newspaper 5 8.1 4 16.6 57 91.9 20 83.4 86 100

3.
Support from
agencies and

budget Magazine 3 4.8 2 8.3 59 95.2 22 91.7 86 100

Table 7 showed their needs from the specific media which reflecting that the targeted
farmers lacked of the New Theory’s implementation information, and needed this kind of contents
most compared to the others.

With regards to the Principle of the New Theory Concept, the targeted farmers at
Petchaburi had indicated their seeking of the New Tehory’s principles from the mass media in
general, specifically from the television (33.8%) followed by radio (9.6%). However, Chonburi
farmers sought their New Theory’s principles from the mass media such as the television and
newspaper (29.1 and 16.6% respectively).

In relation to the implementation of the New Theory, Petchaburi farmers seeked their
information from the mass media channel such as television (38.7%) and radio (17.7%), while
those at Chonburi, it showed that the mass media channel such as television (29.1%) and
newspaper (12.5%) provided the information on the implementation of the New Theory to the
farmers.
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For the information related to the support from agency and budget, mass media channel
provided the information seeking to farmers from television and radio (21.1 and 11.2%)
respectively, for Petchaburi farmers and from the television and newspaper (20.8 and 16.6%)
respectively) for Chonburi farmers.

Table 8  The farmers’ need of content seeking from the personal media

Response Not response
Phetchaburi Chonburi Phetchaburi Chonburi

TOTAL
The farmers’ content seeking

from
the personal media number % number % number % number % number %

The district
agricultural officer

11 17.7 10 41.6 51 82.3 14 58.4 86 100

The tombon
agricultural officer

12 19.3 11 45.8 50 80.7 13 54.2 86 100

Tambon headman 2 3.2 0 0 60 97.8 24 100 86 100
Village headman 4 6.4 1 4.1 58 93.6 23 95.9 86 100
Assistant village
headman

2 3.2 0 0 60 97.8 24 100 86 100

Neighbor 6 9.6 4 16.6 56 90.4 20 83.4 86 100
The tambon
administrative
organization

2 3.2 1 4.1 60 97.8 23 95.9 86 100

Agricultural officer 13 20.9 4 16.6 49 79.1 20 83.4 86 100
Graduate Volunteer 2 3.2 1 4.1 60 97.8 23 95.3 86 100
Family member 1 1.6 2 8.3 61 98.4 22 91.7 86 100
Rapid Rural
Development
Agency

0 0 0 0 62 100 24 100 86 100

1.
Principle

Development Center
Staff

15 24.1 0 0 47 75.9 24 100 86 100
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Table 8  (Continued)

Response Not response
Phetchaburi Chonburi Phetchaburi Chonburi TOTAL

The farmers’ content seeking from
the personal media

number % number % number % number % number %
The district agricultural
officer

14 22.5 14 58.3 48 77.5 10 41.7 86 100

The tombon agricultural
officer

19 30.6 15 62.5 43 69.4 9 37.5 86 100

Tambon headman 2 3.2 0 0 60 96.8 24 100 86 100
Village headman 4 6.4 1 4.1 58 93.6 23 95.9 86 100
Assistant village
headman

2 3.2 0 0 60 96.8 24 100 86 100

Neighbor 17 27.4 7 29.1 45 72.6 17 70.9 86 100
The tambon
administrative
organization

2 3.2 1 4.1 60 96.8 23 95.9 86 100

Agricultural officer 15 24.1 7 29.1 47 75.9 17 70.9 86 100
Graduate Volunteer 11 17.7 2 8.3 51 82.3 22 91.7 86 100
Family member 3 4.8 4 16.6 59 95.2 20 83.4 86 100
Rapid Rural
Development Agency

2 3.2 0 0 60 96.8 24 100 86 100

2.
Implementation

Development Center
Staff

15 24.1 1 4.1 47 75.9 23 95.9 86 100

The district agricultural
officer

12 19.3 9 37.5 50 80.7 15 62.5 86 100

The tambon agricultural
officer

13 21.9 10 41.6 49 79.9 14 58.4 86 100

Tambon headman 4 6.4 1 4.1 58 93.6 23 95.9 86 100
Village headman 5 8.0 1 4.1 57 92 23 95.9 86 100
Assistant village
headman

4 6.4 1 4.1 58 93.6 23 95.9 86 100

Neighbor 4 6.4 3 12.5 58 93.6 21 87.5 86 100
The tambon
administrative
organization

3 4.8 1 4.1 59 95.2 23 95.9 86 100

Agricultural officer 13 20.9 6 25 49 79.1 18 75 86 100
Graduate Volunteer 5 8.1 2 8.3 57 91.9 22 91.7 86 100
Family member 4 6.4 4 16.6 58 93.6 20 83.4 86 100
Rapid Rural
Development Agency

3 4.8 0 0 59 95.2 24 100 86 100

3.
Support from
agencies and

budget

Development Center
Staff

14 22.5 1 4.1 62 77.5 23 95.9 86 100
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Table 8 showed the need for the content seeking from the personal media from farmers at 

Petchaburi and Chonburi adopting the New Theory. Personal media which conveyed the principle 
of the New Theory to Petchaburi farmers were the staff of the Huay Sai Royal Development 
Study Center followed by the agricultural extension staff (24.1 and 20.9%) respectively. At 
Chonburi, it appeared that the personal media which provided the information for the farmers 
were the agricultural sub district officer (45.8%) followed by the district agricultural officer 
(41.6%).

With regard to the implementing of the New Theory, farmers at Petchaburi sought their
information from the personal media channel through the agricultural sub district officer (30.6%)
followed by their neighbor (27.4%) while at Chonburi the type of personal media which provided
information to the farmers were the agricultural sub district and agricultural district officers
respectively (62.5 and 58.3%).

For the information related to the support and budget provided by various agencies, the
personal media channel which provided such information to the Petchaburi farmers were both
agriculture sub district officer and their staff (20.9% equally) followed by the district agricultural
office (19.3%). For the Chonburi farmers, information related to the support and budget provided
to them from the personal media channel came from agricultural sub-district and the agricultural
district officer respectively (41.6 and 37.5%)

Table 9  The farmers’ needs of content seeking from the specific media
Response Not response

Phetchaburi Chonburi Phetchaburi Chonburi
Total

The farmers’ contents
seeking from

the specific media number % number % number % number % number %
Training 33 53.2 7 29.1 29 46.8 17 70.9 86 100
Study Trip /
Farm Visit

14 22.5 5 20.8 48 77.5 19 79.2 86 100

The community
Tower

4 6.4 0 0 58 93.8 24 100 86 100

The Community
reading center

1 1.6 0 0 61 98.4 24 100 86 100

Documents 7 11.2 5 20.8 55 88.8 19 79.2 86 100
Brochures 6 9.6 4 16.6 56 90.4 20 83.4 86 100
Leaflets 2 3.2 1 4.1 60 96.8 23 95.9 86 100

1.
Principle

Exhibition 5 8.0 2 8.3 57 92 22 91.7 86 100
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Table 9  (Continued)

Response Not response
Phetchaburi Chonburi Phetchaburi Chonburi Total

The farmers’ contents seeking
from

the specific media number % number % number % number % number %
Training 18 29.0 7 29.1 44 71 17 70.9 86 100
Study Trip / Farm
Visit

20 32.2 6 25 42 67.8 18 75 86 100

The community
Tower

5 8.0 1 4.1 57 92.0 23 95.9 86 100

The Community
reading center

1 1.6 0 0 61 98.4 24 100 86 100

Documents 4 6.4 3 12.5 58 63.6 21 87.5 86 100
Brochures 2 3.2 2 8.3 60 96.8 22 91.7 86 100
Leaflets 0 0 1 4.1 62 100 23 95.9 86 100

2.
Implementation

Exhibition 5 8.0 4 16.6 57 92.0 20 83.4 86 100
Training 14 22.5 7 29.1 48 77.5 17 70.9 86 100
Study Trip / Farm
Visit

11 17.7 5 20.8 51 82.3 19 79.2 86 100

The community
Tower

6 9.6 1 4.1 56 90.4 23 95.9 86 100

The Community
reading center

4 6.4 1 4.1 58 93.6 23 95.9 86 100

Documents 5 8.0 4 16.6 57 92.0 20 83.4 86 100
Brochures 3 4.8 4 16.6 59 95.2 20 83.4 86 100
Leaflets 4 6.4 3 12.5 58 93.6 21 87.5 86 100

3.
Support from
agencies and

budget

Exhibition 7 11.2 5 20.8 55 88.8 19 79.2 86 100

From Table 9 the specific media which were the source of the principle of the New
Theory in which the Petchaburi farmer received were the farmer training (53.2) followed by the
demonstration plot (22.5). At Chonburi, the specific media provided the information on the
principle of the New Theory were also the farmer training (29.1%) followed by the demonstration
plot and leaflets which both accounted for 20.8%.

Information related to the implementation and the support and budget involved with the
New Theory in which the farmers at Petchaburi  and Chonburi seeked from the specific media
were from the farmers training and demonstration plot.
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1.3 The analysis of the content from the agricultural New Theory’s  media

Concerning the farmers’ information seeking of the New Theory the specific media such
as the printed materials, was the media which farmers used for their information seeking. Printed
media  are publication such as pocket books, journals, brochures, leaflets (Table 10).

The media content analysis in this study was made up of the specific media relevant to
the farmers in both provinces. Those were the training, the study trip, the exhibition, and even the
personal media from relevant agencies such as the agricultural staffs, providing answers to certain
specific questions.

Media from relevant agencies selected were 12 pocket books, 6 text books, 9 brochures
and leaflets and 2 video programs. Detail of the media which were selected for the analysis of this
study can be found in Appendix I

Table 10  The content analysis from relevant New Theory media
The content analysis from relevant New Theory media

Type of Media Principle
(%)

Implementation
(%)

Support from agencies and budget
(%)

Etc.
(%)

Pocket Book 35.95 27.18 6.67 30.2
Book 53.33 29.67 6.82 10.50

Brochure / Leaflet 34.34 35.44 12 18.88
VDOCD 79 11 3 7

Table 10 shows the result of the content analysis from all the selected media. It could be
noted that the pocket book media was focused more on the principle of the New Theory (35.95%).
Texts book also exhibited the same focus (53.33%). The brochure and leaflet focused on the
implication (35.44%), while the VDOCD also focusing on the principle of the New Theory
(79.0%).
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The result of the study on media exposure, information seeking, and media content

analysis could conclusively confirmed that in the communication process of the New Theory,
various kinds of media played important roles for the farmers especially the innovation issues as
the New Theory’s agriculture.

2.   Perception, interpretation, and understanding of the New Theory

The study about farmers' perception, interpretation, and understanding of the New Theory
was conducted in order to investigate how the farmer understand the New Theory Concept when
various kind of media had been used in the communication process.

The study about farmers' perception, interpretation, and understanding of the content of
the New Theory were classified into 2 categories; first , the information flow which affected the
interpretation and understanding of the farmers on the New Theory and second, the perception,
the interpretation, and understanding of the farmers on the New Theory. Detail of the result of the
study showed the following description:

2.1 Information flow affecting the interpretation and understanding of the farmers on the
New Theory.

The study on the information flow  reflected  the multi-steps of communication in the
Thai society on the New Theory which affected  the understanding and adoption of the theory was
demonstrated in Figure 14

As for the study about the New Theory presentation in Thai society, there were many
sources and various steps of information flow process in which a certain step of information flow
were top down and one way communication (step I see Figure 14) in the vertical direction. In step
2 and 3 although the flow was in the vertical direction, however communication were both ways.
Flow of information were both ways and in the horizontal manner when communication flow
occurred between the agricultural office or the Royal Development Study Center’s staff to the
farmer group leader and to the individual farmers. The center of news and information was
generally focused on and existed with agricultural leaders within each community.
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When looked back at Figure 14  it can be explained that information of New Theory
which conveyed by His Majesty the King was related to the philosophy and principles of the
sufficiency economy. Contents were given in several occasions through the personal media and
also mass media approach (step I see Figure 14). Since the king has been regarded as in the
highest status of the nation, communication flow was considered a top-down flow. While in step 2
to step 3, information flow from various levels of personal media stating from the Privy
councilors and the Board of the Royal Development Office, to the staff of the various
governmental and non governmental agencies to agricultural office level. Step 2 and 3 were
considered vertical flow because the principles of New Theory were flown in order to establish a
policy of an agricultural practice benefiting farmers. While at step 4 and 5 information were flown
horizontally for the benefit to farmer adoption.

As for the study about the New Theory presentation in Thai society, there are many
sources and multi-steps of information process i.e. top-down and one-way communication in step
1, top down but both way communication, in step 2 and 3 in vertical type. However the flow in
step 4 from agricultural officer to the farmer leaders, then to the general farmers in step 5 were
different and tend to be more on two-way communication, and more of horizontal type of
networking  where the center  of news and information is focused on and exists with the
agricultural leaders within each community.
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- the application to any policy of all relevant agencies,  then leading to be the
“New Theory” Project under His Majesty the King’s Patronage

3rd  Step of information flow : the senders were  the staffs from all relevant agencies
affected to the adoption of the farmers in the step I of the “New Theory” as

- the vertical communication
- the policies’ coordination and implementation into various kinds of projects

in many relevant agencies
- the diffusion media to the target farmers
- the staffs from relevant agencies as the “personal media” to diffuse the

information of the “New Theory” to the target farmers

 4th  Step of information flow : the senders were the staffs of the agricultural extension
officier, and the “New Theory” project’s staffs affected to the adoption of the farmers in the Step I
and Step II of the “New Theory” as

- the horizontal communication
- to be as the accessible media or the mobile media to the farms
- the specific media

5th   Step of information flow : the senders were the farmers themselves affected to the
adoption of the farmers in the Step II and Step III of the “New Theory” as  the networking
communication  with  all  directions among the farmers themselves
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2.2  The perception,  interpretation and the understanding of the New Theory's content

From those information flows, which had been demonstrated earlier it could be observed
that the message of the New Theory flew in many steps involving various information flow
channel. In this study, the analysis of flow were conducted and interpretation were made as
followed:

2.2.1  The content of the New Theory

a) Interpretation of the concept by His Majesty the King

The interpretation from His Majesty the King’s speech that related to the content of
the New Theory given from 1994-1999 composed of various specific characteristics of the
New Theory and the Self Sufficiency Economy. Those characteristics were listed as followed:

1. The land holding of approximately 15 rai with the allocation of land of 30-30-30-10%
2. Maintaining land productivity and soil fertility
3. Emphasizing on water use efficiency
4. Integrated crop-livestock farming
5. Detail implementation depend upon specific environment and socio-economic factors
6. Adoption process depend totally by farmers
7. Key to success depending upon farmers and their family behavior who should be hard

working, patience and restrain oneself from lust, greed and passion (See Figure 15)
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Figure 16   b)   The characteristics of the New Theory as interpreted by the experts

c) Interpretation of the New Theory Concept by the staff and personal of relevant
agencies

In order to disseminate the knowledge and methodology of the New Theory to the farmer
so that an adoption of the concept would be achieved. Relevant agencies dealing with agricultural
development, both governmental and non-governmental, had to be involved. Personnel and staff
of such relevant agencies had to interpret the contents of the New Theory to the farmer so that
actual implementation at farm level could be taken place. The interpretation from the relevant
agencies to disseminate the New Theory towards implementation which covered wide range of
topics were as followed.

Factors affecting the
implementation of
the New Theory

Communication process
a) Source
b) Message
c) Channel
d) Receiver

Collaboration with
Buddha’s teaching

a) Honesty, sincerity
b) To restrain oneself from

lust, greed and passion
c) Patience, tolerance
d) Giving, charity and

sacrifice

Practical implementation
under the New Theory concept

a) principle
b) implementation
c) supporting agencies and

budget

Sustainable agriculture and
sustainable development

a) Bio-diversity
b) Water use efficiency
c) Crop - livestock integration
d) Organic agriculture

Self sufficiency economy
a) Modesty
b) Economical
c) Self dependent
d) Industrious, hard

working
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1) Basic principle of the New Theory
2) The implementation method
3) Adoption
4) Supporting agencies of the various supported items
5) Budget
6) Additional information which is required by the farmer such as

6.1) compost making
6.2) mixing livestock feeding mill
6.3) plant propagation etc.

Details of the topic discussed were shown in Figure 17 in which the topic of the contents
of the New Theory which required interpretation for the farmer by the staff of the relevant
agencies before being implemented were shown.

Figure 17   c)  Topic of the contents of the New Theory

d)   The interpretation by the targeted farmers

This study showed an attempt to measure the farmers' perception, understanding, and
interpretation of the New Theory from their various types of media exposure which could affect

Content of
New Theory Concept

Basic Principle

Adoption

Supporting agencies and
supported items

Budget

Additional information
required

Implementation Method



80

the correct understanding of the New Theory. As the farmer who was the final destiny of the
information, their understanding of the New Theory were as followed

1) New Theory Concept is an integrated farming involving crop cultivation and live
stock raising.

2) Farming which should be conducted with self-sufficiency.
3) Final goal is to achieve the better living quality.
4) Key important strategy is the water management.
5) The project of His Majesty the King
6) Using appropriate land allocation
7) The low input farming system
8) Production of the value added agricultural products
9) Balance between traditional and modern farming technologies

Figure 18  d)   Characteristics involved with the content of the New Theory, which the farmers
      had understood.

New Theory
Concept

Integrated farming involve
crop and livestock

Production of value
added products

King’s projectLand allocation

Low input farming
system

Self-sufficiency farming

Water management:
the key to success

To achieve better
living quality
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Figure 19  The  Comparative  Interpretation  from  Different  Groups  of  People

From the comparative interpretation of  1,  2,  3  and  4  could  reflect  both  of  the
similarity  and  differences  as  details  in  table  11-12.

Detail   upon   environment and
socio-economic factors

Integrated crop-livestock farming

Emphasizing on water

Maintaining  land  productivity

The  land  holding  of  approximately

Hard  working  patience  and  restrain

Adoption   by  farmers
a

a.  The characters of the New Theory as giving by His Majesty the King
Self sufficiency economy

b
Communication  process

Collaboration with
Buddha’s teaching Practical  implementation

Sustainable  agriculture

b.  The characteristics of the New Theory as interpreted by the experts

 c.  Topic of the contents of the New Theory

Basic Principle

Adoption

Supporting agencies
and supported items

Budget

Additional
information  required

Implementation Method

c

d.  Characteristics involved with the content of the New Theory, which the farmers had understood.

Integrated farming involve
crop and livestock

Production of value
added products

King’s projectLand allocation

Low input farming system
Self-sufficiency farming

Water management:
the key to success

To achieve better
living qualityd
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Table 11  Content which bear similar interpretation of New Theory from Sources to Receivers
From Concepts’ Generators to Interpreters to Receivers

His Majesty’s the King Privy Councilor and Board of
the Royal Development

Project

Personnel of Relevant Agencies Farmers

• Small  land holding of
approximately 15 rai divided into 4
fractions of 30:30:30:10 percentage

• Crop-livestock integrated farming
• Using various bio-diversity

approaches
• Emphasis on water use efficiency

• The content of New
Theory are very practical
and can bring about actual
adoption.

• Principle of the New Theory
• Various steps of

implementation
• Guideline for the practical

application
• Impact of New Theory

Concept

• Division of land into several
parts

• Plant cultivation as well as
animal raising

• Mixed farming
• Water management
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Table 12  Contents which make different interpretation of New Theory from Sources to Receivers
From Concept Generator to Interpreter to Receiver

His Majesty’s the King Privy Councilor and Board of
the Royal Development

Project

Personnel of Relevant Agencies Farmers

- Maintaining soil fertility and land
productivity

- Detail of implementation depend
upon location and geographical
conditions

- Farmer freedom for the
implementation and adoption

- Farmer should be modest, hard
working, honest and sacrifice

- New Theory is an application of the
self-sufficiency economy

- Success in the New
Theory Concept is done by
following the principle of
Buddhism

- Spreading of New Theory
Concept require efficient
communication process

- New Theory Concept is
one form of Sustainable
Agricultural

- Efficiency extension of New
Theory Concept required

a) Support from various
developmental agencies

b) Sufficient budgeting
c) Additional information

which should be acquired by
research and implemented by
farmer training

- Low input farming system
- Production of value added

agricultural product
- Balance between traditional

and modern agriculture
- King’s project

philosophy of self-reliance the self-sufficient farming
sufficiency economy sufficiency economy Better quality of live
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As it appeared in Table 11 and 12, it can be seen that the New Theory Concept which had 
been generated by His Majesty the King, conveyed to the personal media, mass media and 
specific media to farmers via number of group levels such as the Privy councilor and the Board of 
the Royal Development Study Center, Personnel of relevant agencies, agricultural officer carried 
the message until reaching the target farmer. Naturally, the contents of the New Theory were 
interpreted similarly (Table 11) or differently (Table 12) along the direction of information flows 
as demonstrated.

The result of the interpretation analysis of the New Theory in which the flow of
informations originated from H.M. the King through different level of personnel through the final
destination, that was farmer. Interpretation of the content of concept were similar in some aspects
but in other aspect, the interpretation were different between each stage of communicator (see
Table 11 and 12). Point of similarity were related with land allocation, an integrated of crop and
livestock and water management. Such similarity in the interpretation showed that the people
involved in this communication process truly understand the content of the New Theory Concept
especially the “form (pattern)” and “function” of the New Theory.

However, when involving with the principle and philosophy of the New Theory plus the
rational of some of the implementation guideline in which such understanding would help
improved the development of the New Theory to be most beneficial. It was found that such
information flew only from the source of information (H.M. the King) to only the 1st level
communicator (that was the Privy Councilor, and the Board of the Royal Development Study
Center. When farmers did not really understood the true philosophical concept and its rational,
farmer fail to understand the true objective of the New Theory concept and practice the New
Theory only for raising more income (to pay their debts) and not practicing some important aspect
of soil and water conservation and lastly the final impact of New Theory could not be achieved.
The process of self revision among their network could be fulfilled by more correcting the
misunderstanding of the farmers.

Some of the other important part of His Majesty the King's speech which emphasized that
the farmers needed to be industrious was not actually made known to the farmers. If they were not
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patient enough when confronted with any kind of problems, they could not be successful
according to the planned target.

From the experts' interpretations, different viewpoints could be observed. For example,
some experts expressed that the practical application of the New Theory should be co-incite with
the Buddhism’s concept in order to achieve the self-sufficiency economy. This could benefit more
if many experts could help in the interpretation without any relevance to the government agencies.
Then it could be more beneficial to the farmers via various kinds of media.

Several interpretations were made from the various levels of personnel about stopping the
use of chemical materials. This was not the original message of His Majesty the King, however
the increasing uses of bio-diversity and integrated farming approach automatically reduced
chemical agriculture (Pookpakdi, 1992). This viewpoint is an approach to sustainable agriculture
but it was not disseminate much enough.

Certain amount of capital, newly adapted agricultural products and the mixture of
traditional and modern technologies had been provided to the farmer in order to successfully
practice the New Theory Concept. However, what was lacking on the farmer’s part was the real
understanding of the philosophy of self-sufficient economy, which is the backbone of the New
Theory Concept. The true understanding of the philosophy and the objective of the concept would
make the farmer practice the New Theory efficiently and beneficially. One of the important aspect
that need to be emphasized was how to assist farmer in the understanding of the New Theory’s
philosophy leading to sustainable development. This could be an important content to be further
disseminated to the farmers.
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3.  Communication Network within the Farmer Community

As it had been mentioned in the introductory part that one of the objective of this study
was to investigate on various application of the New Theory to the target farmer, therefore, the
result shown here was regarded to the role and function of the communication network for the
New Theory development.  This communication network has already occurred in the community
of the target farmer, the New Theory catalyzed the communication role, and reflected more of the
participatory communication among the community members.

The study of the communication network could reflect the structure and direction of the
information of the New Theory for the farmer to implement the concept. Two criteria on the
communication network were studied in detail as, a) the type of communication network in the
community and b) the impact of the community network which affect the New Theory’s
distribution.

3.1 The type of the communication network of the New Theory in the community

A communication network was a systematic grouping of farmers in a community for the
purposes of sharing information on the New Theory and organizing groups activities related to
New Theory’s agriculture. The analysis of communication types sought to reveal the relationships
among community members in propagating information on the New Theory using interpersonal
relationships as the main tool. In this study,  two types of communication network were found
among the targeted farmers of Phetchaburi province as followed :

3.1.1 Single communication network

This study found that in the community of village number 6, Tambon Nong Kra-
pu, Ban Lard District, Petchaburi Province, the network led by Mr. Suk Mungmee, which had
other 10 members in a group was a single network (Figure 20)
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In characterizing a single network, it was found that the network was started by
and centered upon Mr. Suk Mungmee, who was the first in the community to adopt the New
Theory Concept and who subsequently influenced other 10 members of the community to adopt
the New Theory. Mr. Suk held meetings of members at his house, disseminated informations,
organized group activities, and acted as the coordinating center to contact people outside the
community. The information flew horizontally with Mr. Suk who act as the network center as
shown in Figure 20. The members were equal in their status and were allow to exchange
information freely within the group. Mr. Suk served as the center for information related to the
New Theory and was the one who contacted agricultural officers and others related personnel
outside the network and then relay the information he had obtained to the other network members.

Figure 20   A horizontal communication of a single network having a farmer leader as the center.

3.1.2  The multiple communication network

This study also found that the New Theory communication network of village
number 8 of Tambon Rai Mai Pattana, Cha-am District, Petchaburi Province, which was centered
upon  by  Mr. Chuan Buasod,  can be described as multiple network (Figure 21).   Mr Chuan, who

Center member
Agriculture officer
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had been the first in the community to adopt the New Theory, was instrumental in spreading it to
other farmers. The households of this community however were dispersed into four clusters, and
each of these became a sub-network. Each sub-network had their own leader who distributed
informations to the other members of the sub-network. Leader of each sub network also interacted
with each other and also with Mr.Chuan who served as the center of the multiple network.
Therefore, leader of each sub network was also the member of the parent network.

Mr. Chuan Buasod, the center of the multiple network performed the function as
coordinator. He also was the one who contacted agricultural officers and other outsiders and
passed the information obtained to the other members of the network. Mr Chuan held meetings of
members at his house, disseminated information, organized group activities, and act as the
coordinating center for contact with people outside the community. Mr Chuan passed information
to Mr Lek, Mr Thiu, Mr Songkhram, and Mr Narong, the leaders of the four sub-networks, who,
in turn, passed the information to the members of their respective sub leaders.

This could be concluded that the multiple communication network was
composed of the features as follows;

- the decenterized relationship
- some members of the group had their 2 status : the leader, and the members
- the members got their freedom to exchange information among themselves
- Some farmer who act as the center of the parent network coordinate with all

relevant agencies regarding the New Theory, then transfer information to other
network members.

Illustration of the multiple network were shown in Figure 21.
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Figure 21  A multiple communication network of farmer who adopted the New Theory Concept,
Petchaburi province

3.2  The reasoning for the network formation

The communication network of the community members especially among the
Phetchaburi’s farmers was one of the participatory action in which all members could built up
their relationship, shared their information and also learned from each other to achieve the goal of
certain activities, the reasons of their networking could be classified as follows:

FarmerAgricultural officer

Farmer leaderCenter of farmer
leader
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a) The farmers’ mutual interest in the New Theory

The members of the communication network had similar interest in the New Theory
because of their positive attitude to the New Theory and seeing its value, this interest had
stimulated their seeking behavior for more information.  Since farmers had their equal social
status, and they lived in the same community, this would facilitated them for easy networking.

b) The farmers wanted to exchange their information among themselves

The farmers themselves may want to learn from each other via their brain storming
discussion, sharing their experience. By this activities, they could find the solutions to their
problem, and this action had expanded their networking.

c) The farmers had the same intention in solving the community problems
together

One of the main reason for the network formation of the Phetchaburi’ farmers was that,
problem that they encountered were similar such as low yield, the debts, the drought, etc. All
those kinds of problems had encouraged them to group together tightly to solve those problem
together.

d) The farmers wanted to join the community activities together

Perhaps, farmers at Petchaburi used to participate in several community activities in the
past, therefore the network of the New Theory was easily formed, particularly when the farmers
saw the benefits of joining all those kinds of the New Theory's activities because there were some
beneficial items provided to them as followed:
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• The training and the visit of the New Theory’s demonstration farm

The training and the visit of the demonstration farm of the New Theory was one of the
main channels in which the farmers were interested and used as their information seeking source
for their implementation i.e. the bio-organic fertilizer demonstration, the paddy field experimental
plot, etc. These demonstrations provided them with additional knowledge, an exchange of
information, a better understanding and increasing their self confident in the theory for their own
further practice.

• The cooperative village

The study showed that one of the main activities among the farmers was to join the co-
operative group which managed their funds for loans and other facilities for their production
activities.

• The entertainment

The entertainment meeting among the farmers was one of the main reasons to sustain
their relationship. This kind of activity would normally happen after the end of their production
process, together with the general cultural activities within the community which were handed
down from one generation to another according to typical Thai lifestyle.

3.3  The problem of networking

The comparative study of the communication network conduted at Petchaburi and
Chonburi also found some problems related to the network formation. It was found that farmers at
Chonburi province was not able to group themselves to form the network due to the following
reasons:
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a) The inappropriate selection of the farmer

Farmers who were selected as the target farmer in Chonburi for the New Theory
Concept had their characteristics not suitable with the criteria used for the New Theory. In the
New Theory Concept, it was aims to be the practices for full time poor farmers who are solely
depending upon agriculture. Their lands should be nearly at the average of 15 rais (which was ½
of the average national farm holding). The farm should be situated not in an extreme marginal
areas where water stress and soil degradation were severely occurred. In contrary, it was not
aimed to be practiced in the areas where farms were located in the most productive land with
ample supply of water and readily accessible to marketing facilities.

Target farmers selected at Chonburi province were having a well to do economic status,
mostly earned an extra income as the shop owner, working as a tourist guide and other engage in
some business and did not have much time concerning with farm activities. Their lands located
close to the city and other urban development, the land was large and had a potential for the
business development rather than farming. These characteristics caused certain problem in the
network forming.

b) The distance of their housing area  was quite far from each other

The geographical features and distance of their housing and farming land made it
difficult for them to meet each other.

c) No dominant leader among the farmers

Since there was no concrete communication network in the community, this caused the
lack of a dominant leader of the community, resulting in an inefficient networking of the
community.
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3.4 Factors affecting network formation and adoption of the New Theory

With regard to the comparative study of target farmers in Petchaburi and Chonburi
provinces, it can be noted that the factors which lead into the formation of different network were
as followed.

3.4.1 The target farmers in Petchaburi province exhibited their network with their
neighbours. They lived so close with one another and had a close social relations among other and
this facilitated group formation. Meetings were held frequently and this assisted in group learning.
When contacts were made with agricultural officers, the informations obtained were disseminated
among the members of the network quickly. Thus, the network was vigorous and contributed to
the development of its members.

3.4.2 The target farmers in Chonburi province did not form their network after
adopting the New Theory Concept. Unlike the situation in Petchaburi , farmers who adopted the
New Theory lived far from each other, and this made it rather difficult for them to organize group
activities. They had no network center, and they lack communication among others.  Due to the
weakness of the network and poor communication resulted into unsuccessful extension of the
New Theory Concept. Very often farmers took up other career apart from agriculture due to their
financial needs.

From the above discussion it can be concluded that the strength of the communication
network within a group exerts a strong influence on whether the farmers continue to adopt with
New Theory agriculture or abandon it to take up other pursuits. Analysis showed the roles of
communication networks to be as follows:

3.5 the impact of the communication network affected the New Theory information
distribution.

The communication network was considered to be as one of the important factors for
the community members to learn and share their knowledge and information.  This study focused
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only on the communication network of the farmers which affected the New Theory's content
distribution according to following criteria;

3.5.1 the direction of the information affected the distribution of the New Theory.

The direction of the information within the communication network was more of  the
horizontal than vertical and more of the participatory type. Vertical direction described the
information which flew from leader to the member of the network who were not having the same
social status, and the flow of information carried the action policy behind. While the horizontal
direction described the flow of information between member of network having an equal status.
They had freedom of taking or not taking such information into action. Because the
communication via the network would created the knowledge exchange, stimulated discussion
and understanding, and help created the problem solution among each other in that particular
network especially the process of self revision for more understanding about the self-sufficiency
economy (as details in 6.2.3), This could created effective agricultural development using the
New Theory principles.

3.5.2 the characteristics of the communication network could affect the
information distribution.

From the study of the 2 types of communication network, the horizontal communication
network type was rather more effective because the farmers would communicated among
themselves at the same level rather than those of the vertical level. Personal relationship tied
themselves much closer in the network like those in Phetchaburi. These kinds of close relationship
had brought about effective and dynamic communication network among them.

However, the weak point of the horizontal communication network was that, sometime
member run into argument because they did not listened to each other since they had equal status.
The role of the leader was only being as a coordinator, but no power to order other members.  The



95
leader of this kind of communication network would normally be more on the opinion leader.
Some main characteristics of leader in the parent network would be as follows;

- being the pioneer of bringing the New Theory into the community
- having information, knowledge and experiences about the New Theory, being

helpful and able to facilitate the other members of the community
- being the facilitator and pioneer in any kind of agricultural activities in the

community
- being the coordinating center among all the networking members
- being the coordinator between the outsiders and the networking members

3.5.3 the characteristics of communication which affected the information
distribution.

The analysis of the characteristics of communication showed the effect of the New
Theory information distribution inside the network.  Both sender and receiver would exchanged
their information about the New Theory among each other as follows:

a) the communication among the networking members

The results from the study showed that the networking communication among all the
members was rather informal, being two-way communication due to their natural grouping. The
groupings were made voluntarily mainly through personal relationship and familiarity. This had
made their network expand via the spreading effect of information in their own community such
as the coffee shop, and the community hall for both among themselves and also with the outsiders.

b) the communication between the insiders and the outsiders

The results from the study showed that the important communication network with the
outsiders was the communication with the agricultural extension staff or the staff of the Royal
Development Study Center under semi-formal communication type at the community hall or at
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the housing of the network leader.  The roles of communication were the role of the agricultural
extension or the Royal Development Study Center who act as the change agent (Roger, 1995)

which could affect the attitude change.  If the network leader could linked with all those kinds of
staff, this would cause faster distribution of the New Theory information.

3.5.4 the New Theory content disseminated inside the network

The content of the New Theory as discussed among the network member could created
the participatory learning process, which also stimulated additional knowledge and understanding
among the farmers. Result of the comparative study in Petchaburi and Chonburi had shown the
communication role of the New Theory which were differed among other as follows:

Phetchaburi target group Chonburi target group
1. expanding result to the neighbouring
communities

1. no expanding result to neighbouring
communities

2. farmers staying quite near to each other,
therefore, it facilitated easier grouping and
faster learning from one another

2. farmers staying quite far from each other,
not facilitating their grouping and doing
activities together

3.  fast, thorough and effective coordination
with relevant staff

3. no center of the network, causing slow
communication without collective activities

4. powerful network to achieve the
development goal

4. some changes from the New Theory
practice to other careers

This could be concluded that the inside and outside communication network provided the
floor for all members to learn from each other via the group process in order to gain more
understanding among others, as well as their own role, etc.  The communication network could be
one of the communication channels to let all the network members learn from each other. This
could positively affect the development of the New Theory. (Table 13)
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Table 13   The communication  network  within  the flow of the information of  the New Theory
Message /

Information
Flow

Sender / the Opinion
leader

Communication
network

The  direction  of
Communication Types

Message / Information
of New Theory

Influenced Media in
each step

Step 1:
Concept of
the  New
Theory

His Majesty the King -  Farmers
-  Any agency concerned
with agricultural
development

One-way communication
Top down

-   Concept and Principle
of New Theory
-   Concept of
Sufficiency Economy

Royal speeches on various
special occasions  through
mass media, and personal
media.

Step 2:
The diffusion
of the New
Theory

Office of the Board of
Royal Development Project

-  Farmers
-  Any agency concerned
with agricultural
development

Two-way communication The interpretation of
New Theory ‘s concept
and methodology for
implementation

-  Demonstration Projects
-  Key persons in Board of the
Royal Development Project
-  Printed media relevant to
New Theory’ diffusion such as
books, journals, and any
specific documents.

Step 3:
The diffusion
of the New
Theory

Any agency concerned with
agricultural development
(from the policy level to the
implementation level)

-  Target skilled farmers
from any area, based on
New Theory

Two-way communication

- Coordination between
Agencies

Adaptation of  the New
Theory ‘s implementative
principle to New Theory
Agricultural Project

-  Personal media
-  Specific media
-  Mass media
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 (Continued)

Message /
Information

Flow

Sender / the Opinion
leader

Communication
network

The  direction  of
Communication Types

Message / Information
of New Theory

Influenced Media in
each step

Step 4:
The adoption
of  the New
Theory

-  Staff members  or
representatives of
concerned agencies.
-  Group opinion leaders
(the pioneer farmers
adopting the New Theory

-  Group leaders

-  Targeted farmers

Communication network
in the community

The participation of New
Theory Agricultural
Project

-  Personal media

-  Specific media doing the
practical work in the real
situation.

Step 5:
The adoption
of the New
Theory

Targeted farmers Targeted farmers Communication network
in the community

-   The adoption
-   The implementation
-   Problem and

Correction

-  Personal media
-  Specific media
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3.6  The roles of New Theory communication networks

3.6.1  The communication network’s role in receiving media communications on the
New Theory and in interpreting and understanding them

The communication network facilitated the increase in media exposure by farmers.
The mass medium in which farmers had the greatest exposure in the perception, persuasion, and
adoption stage was television. The media most important in the adoption and implementation
stage were personal media, i.e., agricultural officers, who were very influential in gaining
acceptance by the network, and specific media, i.e., training and demonstration activities, prepared
and presented by agricultural extension officers and staff members of the New Theory centers.
Different media exposure had led to differing perceptions and interpretations of the New Theory
by farmers.

3.6.2   The communication network’s role in information seeking

The farmers’ information seeking may proceed through many channels. The idea
originated with His Majesty the King and has been developed through the Office of the Board of
the Royal Development Projects and government agencies. These have devised New Theory
projects and through their officers at the local level, make them available to target farmers and
their networks.

The information seeking among farmers was found to be more active than in the
past, when farmers increased their activeness in their intention and understanding before taking
the concept into practice, which make it rather different from previous situation where farmer act
as only audience. Presently, it can be pointed out that the role of the farmer in the communication
process is, as great as, if not greater than, that of the sender, i.e., the agricultural officer. Farmers
seek informations from various sources: personal media, such as tambon agricultural officers, and
specific media, e.g., training programs and study trips. They seek out information on the New
Theory that they could applied to improve their own capabilities.
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3.6.3 The communication network’s role as empowerment

The communication network among the farmers originated with information exposure
and information seeking, and as these increased, through such activities as biological fertilizer
demonstrations, organizing and participating in training programs, and study trips, so did the
farmers’ knowledge and experience, and these they could put into practice in implementing the
New Theory effectively. At the same time, their joint effort together to form networks had
increased their bargaining power with relevant agencies, and this further strengthened their
networking.

3.6.4 The communication network’s role as participatory communication

The activities of the communication network included group discussions among
members and meetings of members with development workers, agricultural officers, and
researchers in order to develop solutions to agricultural problems in which all parties participated.
All farmers in the network participated in guarding their interests, in learning, in gaining a
comprehensive picture of problems, and in clarifying the expectations of both the individuals and
the group through the process of group meetings. This study proceeded through a process of self-
assessment by farmers of their role in New Theory communication networks and found that
communication within the network enhanced their capability in learning and contributing to their
gaining a full  understanding of how the economy of self-sufficiency was related to the New
Theory.

The processes of learning to change their ways of thinking, of accepting the New
Theory, and of exchanging knowledge and experience were carried on by means of the community
forum. At one times, these forums were attended by few, as when many members were engaged in
field work; at other times, many joined in the forums, when members were free, in the evening.
The discussion in these forums was carried on in the simple language as the conversation among
friends. The results were obtained after each forum, when the community discovered more about
themselves and gained a broader vision of the present situation of the country such as the Eighth
and  Ninth  of  the  National  Economic and  Social Development Plans,  the  Constitution of 1997,
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decentralization of authority, and lastly about the economy of self-sufficiency and the New Theory
of His Majesty the King. They learned the true meaning of “capital” which does not only mean
money, on the contrary, capital can be nature, society, culture, as well as ideas, but most
importantly, they learned that the capital can mean human being. They learned about themselves
and their neighbors. They began to look at themselves and discover their strengths. They learned
how to think as a group and to assemble and integrate their thoughts. They learned how to work
with others harmoniously as good friends, and encouraged one another in doing good deed. This
gave them confidence and increased their strength. This learning process led to change in their
ways of thinking and working and most important was the gaining of practical knowledge of the
economy of self-sufficiency and the New Theory. They learned about the benefit of organic
agriculture over the chemical agriculture which was the root that cause indebtedness of farmers.
They learned the rational approaches to the real development, step-by-step and how to achieve
welfare through mutual assistance, the need for having greater concern for nature and reviving
traditional wisdom for use in their lives. They learned to thing in terms of self-reliance, self-
sufficiency, and sustainability

3.6.5 The role of communication network for innovation adoption process.

In the communication networks studied, the innovation adoption process was reduced
from the five stages of Rogers, (Roger, 1995) namely 1) knowledge, 2) persuasion, 3) decision
making, 4) implementation, and 5) confirmation to three stages: 1) perception, persuasion, and
acceptance, 2) implementation, and adoption 3) confirmation. The reason for this was the
extremely high credibility of the message sender, the force of national policy support, and the
efforts of government agencies toward better agricultural development. As a result, farmers, who
were the receivers of the message, readily adopted the innovation, which was the New Theory. In
addition, because the New Theory encourages farmer to adjust the practice to suits with their
situation, the forms of implementation can be many and also varied. However, the study found
that the groups of adopters were reduced from five, namely, 1) innovators, 2) early adopters, 3)
majority adopters, 4) slow adopters, and 5 ) laggards (Roger, 1995) to three groups: 1) innovators,
those  who  were  the  network  leaders, 2) early adopters, those who were the original members of
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the network, and 3) slow adopters, the majority, of those who joined the network later.

3.6.6 The role of communication network in carrying on social activities

Social interaction and activities were relevant to local culture, affirming and building 
relationships with family and neighbors in the community network; these included merit-making 
ceremonies, ordinations, weddings, labor exchanges, and the forming of working groups, such as 
brown rice producer co-operative groups.
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4.  The Adoption of the New Theory by Farmers

4.1 The Adoption Process of the New Theory

The study found that communication process for the New Theory was composed of three
main stages: Stage 1 --Perception, persuasion, and adoption; Stage 2 -- Implementation and
information seeking; and Stage 3 --Confirmation.  About five different main components were
involved in each stage; a model showing the various factors involved in the adoption of the New
Theory is presented in Figure 22
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The model in Figure 22 shows the components of the communication process affecting
adoption of the New Theory by the farmers. This is shorter than the five stages of Rogers’ theory
(Rogers , 1995) (knowledge, persuasion, decision-making, implementation, and confirmation), it
is made while the components of communication process stown in figure 22 is made up of only
three stages. The reason for this was that in the first stage, His Majesty the King played a very
significant role in generating the New Theory Concept. Besides, due to his unique position in the
nation, His Majesty is an opinion leader of extremely high credibility, thus making
communication concerning adoption of the New Theory very persuasive.

The New Theory adoption process was classified into three stages as follows:

Stage 1: Perception, persuasion, and adoption

This first stage was the stage in which farmers gained their perception of the New Theory
from His Majesty the King's speeches via mass media such as television, newspapers, radio, and
magazines, and also personal media plus some external factors.  All these mass media
disseminated information on the New Theory leading to fast perception by farmers all over the
country. The extremely high credibility of the source, which was His Majesty the King, who acted
as the sender, motivated farmers in adoption of the New Theory's principles. Contributing to
adoption was supported by many levels of personal media from all concerned agencies such as the
agricultural staffs at the tambon level, the agricultural staffs at the district level, graduate
volunteers, the agricultural extension staff of the Office of Agriculture and Co-operatives, the
staffs from the Development Study Centers, who represented many concerned agencies to the
targeted farmers.  All these kinds of personal media contributed to rapid acceptance by the
targeted farmers because the farmers could see concrete results of the application of the New
Theory and because they had the opportunity to develop themselves by participating in the New
Theory projects mounted by the various government agencies in their locality.
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Stage 2 : Implementation and information seeking

After the targeted farmers had accepted the New Theory and joined a New Theory
project, the practical application of the Theory began. During this stage of implementation,
specific media had a greater role than mass media in assisting the target farmers implementing the
New Theory. In this stage, most farmers received training, through lecture training, observation
from field trips and demonstration farms. Printed media, such as posters and brochures, were used
to present New Theory’s principles and relevant issues to the target farmers.  In some cases,
farmers who encountered problems or obstacles had the initiative to seek information from
various media, such as mass media and specific media, other than that provided by the agency
responsible for their project. The farmers interpreted this information, and this enabled them to
gain a better understanding of the New Theory.

It was found that in this implementation stage, the farmers gathered into groups; either
existent groups or new ones formed under this project. This led to the formation of New Theory’s
communication networks. These stimulated accessing more kinds of media to seek information to
increase capabilities and learn about the New Theory. It also built up participatory communication
processes and acceptance of the New Theory within the group leading to greater social activity in
such forms as group meetings, study trips, and exhibitions.

At this stage, some farmers were confronted with problems. This caused some of them to
stop implementation, while some continued implementing the New Theory into practice.

For those who gave up, they stopped seeking information about the New Theory and
abandoned implementation because they did not see any improvement of their living conditions,
or their incomes. Some changed to other occupations.

Those who continued with their implementation of the New Theory did so because they
saw some improvement arising from their implementation such as better living conditions and
income. As a result, they continued their implementation into Stage 3 of the New Theory.
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Stage 3 : Confirmation

If farmers continued implementation, they continued their information seeking and used 
the power of their communication networks to develop their production capabilities to enter Stage 
2 of the New Theory, group formation. In other words, the communication network had to 
function effectively and strengthen the community. Beyond this, they entered Stage 3, in which 
farmers endeavored to solve the economic problems of their community through seeking support 
from agencies concerned. Understanding of the economy of self-sufficiency brought about good 
results. Ultimately, all farmers who continued implementation of the New Theory achieved the 
objective of sustainable agricultural development in accordance with the principles of the 
economy of self-sufficiency laid down by His Majesty the King.

The above discussion has dealt with only communications factors related to the three
stages. There were other important factors which influenced the three stages in the acceptance of
the New Theory which can be described as follows :

In order to study about the adoption of the New Theory among the target farmers, the
qualitative research method composing of survey, and in-depth interview were used.  The
quantitative research method from the questionnaire interview method was used to reflect the
overview of the target farmers, their communication type usage, and some relevant factors which
could affect the adoption of the New Theory. In this study, three analytical criteria were used as
follows;

a) the New Theory adoption and implementation characteristic, and the communication
which affected the adoption and implementation.

b) The farmers' motivation to adopt and implement the New Theory
c) The relevant factors affecting the adoption of the New Theory  such as individual

factor, cultural and indigenous local knowledge factors, geographic factors,
organizational support factors and economic factors.
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4.2 The New Theory’s adoption and implementation characteristics, and the communication
which affected the adoption and implementation.

The result of the in-depth interview of the target farmer revealed that the majority of
farmers got their message about the New Theory from personal media such as the agricultural
staff from any level, and also from their village head, followed by their neighbors.  Some of the
farmers also received the information from the mass media i.e. the  television and radio, just only
few farmers received the information from the brochure, and the leaflet. It has been since 1995
that farmers started receiving the message about the New Theory. At the beginning the message
was more on the meaning of the concept and how the benefit it would be if implemented. All
those kinds of information had made some of the farmers started adopting the New Theory.

The most important knowledge they learned was the meaning and what the New Theory
was about. They knew about the division of land into 4 main part; they learned about the benefit
of the New Theory. They began to understand how the New Theory could improved their living,
some understanding also about the meaning of sufficiency economy, etc.

From the in-depth interview, it was obvious that most farmers understand the benefit of
New Theory and how it led into the self sufficiency approach and addition increase in their
income when they were able to sell their surplus. It was also showed that farmer wanted to learn
more technique which could make their integrated farmer more efficient, the technique such as
organic fertilizer production. Anyhow, the farmers still wanted to seek for some more information
about the New Theory to fulfill what they were lacking i.e. how to make the organic fertilizer, etc.

As for the type and method of implementing the New Theory, it was found that the
majority of the target farmers were already a professional farmers. Therefore, when some
agricultural staff members introduced the New Theory to them, explaining about the benefits,
emphasizing to the point in which it was the King’s Project and therefore, they would expected
that the help and support by the governmental agencies be provided to them such as the support
for digging the reservoir, availability of seeds of the good varieties and the good breeds of
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livestock and ponlty. The farmers were confident in the program and easily agreed to participate
in the New Theory implementation.

 4.3   The farmers' motivation to adopt and implement the New Theory

 The study showed that the farmers’ implementation and adoption of the New Theory
were on voluntary basis, no forces from all relevant agencies were imposed. It was partly due to
the nature of a rural community, therefore, farmers were readily to accept any assistance from the
government. However, it was found that there were some factors which motivated their decision
making. Such motivation had affected the adoption process in the prioritizing manner as follows:

4.3.1  The credibility of the New Theory’s information source.

Credibility of the new Theory’s information source from the first sender who was
His Majesty the King gave the strongest impact. It caused the farmers to make their decision to
adopt without passing through the stage of persuasion. The credibility of the source affected the
attitude and behavior change together with positive intention of the sender.  The message of the
New Theory could caused the  benefits to the farmers and it co-incide with scientific principles.
Credibility had made the farmers felt much confidence in the New Theory and easily agreed to
adopt or making decision to implement the New Theory. This phenomenon is also in accordance
with the theory of Rogers (1971)  who mentioned that  the communication achievement leading to
innovation adoption would occur if the sender gained high credibility. However, according to
Rogers’ idea, there is no need for one to go through 5 stages of the process in order to get to an
acceptance of a theory.

4.3.2  The success of the New Theory implementation of the community leaders.

When the leader of the community had successfully implemented the New
Theory in his own farm, it was quite easy and took less time for others to adopt the New Theory,
as Rogers said “the innovation observability would affect more adoption of that innovation”.
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4.3.3  Materials supported by the government

Materials supported by the government to farmer joining the Project were as
follows: financial subsidy of 5,000 baht per each farmer who participated, supported the expense
in plants and animals cultivation, for digging farm pond, and provision of plants and animal
cultivars and breeds which had made the target farmers adopted the King’s the New Theory
project without any hesitation because this was a concrete and immediate gain for them. Farmers
got a better feeling as compared to their previous farming approaches when they received nothing
from the government, This process collaborated with Roger (1971) who mention that “if that
innovation caused relative advantage, it would gain more value and effect more adoption”.

4.4   Relevant factors affecting the adoption of the New Theory

Relevant factors affecting adoption of the New Theory are shown in Figure 23 as follows:
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Figure 23  Relevant factors affecting adoption of the New Theory by farmers
The important factors relevant to adoption of the New Theory among the targeted

farmers, shown in Figure 23, composed of:

Individual Factors : All the targeted farmers accepted the New Theory in principle when
they learned it was a project of His Majesty the King because they realized that it would be
beneficial to them if implemented, however, depending upon the capability of each individual
farmer in accepting attitudes, ideas, plus their implementation which may varied according to
their traditional form of agriculture practices as well as their knowledge and experience. These
individual differences affected the extent and the speed of adoption. Some farmers turned out to
be early adopters and became opinion leaders for their groups through their activities as pioneer in
their New Theory practices which later on could be served as the demonstration plots to others.
These people had provided such model for the other members of the group, and when it was
recognized that the results turned out to be good and practical, then the other members followed.

Organizational support factors : These also had a very significant effect on adoption of
the New Theory by farmers, for they need assistance from the agencies in order to begin
implementation. The agencies provided support to help defray expenses by digging farm ponds
for free and distributing free seed and gave the good animal breeds. They also provided training in
which they used personal media, i.e., agricultural extension officers, staff members of the centers,
and tambon and district agriculture officers, who worked with the farmers in the areas for which
they were responsible in implementing the policies of their agencies. When the target farmers saw
that state agencies were readily to assist them, they gained confidence and decided to proceed in
implementation.

Cultural and local wisdom factors: These were significant in Stage 2, (implementation),
because the New Theory required that farmers use local wisdom and practices. Such variety of
practices derived from traditional agriculture in each locality were applied at this stage.
Agricultural development that was in accordance with local wisdom proceeds more quickly and
easily. At this stage, farmers modified the new knowledge they had acquired as well as integrated
with their traditional practice and local wisdom in order to enhance the effectiveness of their
implementation.
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Geographical factors : These were very important in the implementation of the New
Theory. If farmers accepted the New Theory in Stage 1 but, then, attempted to implement it
without any adjustment to suit with geographical characteristics of their farm, they may
encountered problems. For example, a farmer who dug a pond and found that it didn’t hold water
then, that farmer was not able to implement the New Theory, or if the earth dug up to form the
banks of the pond was infertile, the farmer would not be able to grow crops around the pond
productively, then, he may suffered a reduction in his cultivated area. However, if farmers had
already been practicing agriculture in a manner similar to the New Theory, when they adopted the
New Theory, they were able to modify the geographical features of their farm more easily.
Therefore, it was important that farmers must carefully assessed the geographical features of their
farm before attempting to implement the New Theory.

Economic factors : Actually these were the fundamental factors from which the New
Theory originated, because this concept aimed at solving the economic crisis of the country and
especially of the small farmer. In the acceptance of the Theory by farmers, it was found that
economic factors were important at the confirmation stage, in which a farmer decided whether or
not to continue implementing of the New Theory. If a farmer perceived implementing the New
Theory to improved his/her economic situation and understand the economy of self-sufficiency,
he/she will be able to confirmed the New Theory and continue implementation. On the other
hand, farmers who perceived implementation of the New Theory and did not improved their
economic situation, he/she, then, ceased implementing the New Theory. This may had been
because of their misunderstanding that economic self-sufficiency meant only that they would
become rich or would quickly be freed of their indebtedness.

A farmer who followed the New theory Concept would realized that apart from their aim
of increasing the production which may in turn resulted into the high yielding in the long run.
Furthermore, their should not always depended upon the middle man for selling business of their
agricultural crops, however, they should group themselves as cooperatives so that they would be
able to sell the in products directly to the regional market.
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CONCLUSION  AND  RECOMMENDATION

1.  Conclusion

The New Theory Concept of His Majesty the King Bhumbol Adulyadej is one type of
farming pattern which aims of achieving sustainability in agriculture. It was found that numerous
farmers had adopted the method of New Theory Concept throughout the country. However,
several of them did not truly understand the principles and the rationals behind this concept
resulted into the misleading of practices and not being able to increase the efficiency of farming.
The understanding of the New Theory Concept and its technological involvement depends upon
the process of communication which transfer information from the sources to the receivers.
Therefore, the process of communication involve with the context of the New Theory Concept
and how it is being informed by the farmer is very important. The study about this particular
communication process will automatically improve the efficiency of transfering informations
resulted to the better practices of farming for the New Theory Concept.

The target groups of areas and farmers used in this study were the cooperatives in
Patchaburi province connected with Huaysai Development Study Center and farmers in Chonburi
province linked with Watyanasankvararam Agriculture Center. Both of the areas were under the
King’s patronage. Data gathering were conducted through the quantitative and qualitative means
involving the general observation, the focus group, and the interview.

Agricultural development communication for the New Theory of His Majesty the King is
a communication process which has three stages: 1) perception, persuasion and adoption; 2)
implementation; and 3) confirmation. Agriculture officers and the staffs of agricultural centers
were the people media that had the greatest influence on farmers. The farmers under the New
Theory projects were active communication receivers, for they did not merely received messages
but actively sought out information. At the same time, they joined in forming communication
networks. Within these networks, the communication processes affected perception,
interpretation, information seeking, enhancing capabilities and learning, participatory
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communication and communication for adopting an innovation. The strength of the
communication network affected the effectiveness of communication for realizing the objectives
of agricultural development under the New Theory. Besides these communication factors, other
factors also affected the adoption at New Theory, when arranged in order of importance, these
were: organizational support factors, economic factors, individual factors, geographical and local
production factors, and cultural and local wisdom factors.

“Agricultural Development Communication for the New Theory” requires an 
understanding of the formation of communication networks among New Theory farmers because 
the communication process within the network affected information exposure, perception, 
interpretation, information seeking, empowerment, participatory communication, and 
communication for innovation adoption. The strength of the communication network made the 
New Theory development more effective, and this was in accordance with the objectives of the 
national agriculture development plan which arms at foster of sustainable agriculture development.

2.  Recommendation

The results from this study show the relationship of all relevant factors with the
communication process for the New Theory of His Majesty the King. The results can be applied
to other studies concerned with other forms of development communications. From the result of
the study conducted, recommendation are given as follows.

1. The finding of the adoption process; perception, persuasion, and adoption,
implementation and information seeking, and confirmation, could be used as the model of Thai
developmental communication due to its appropriateness to the Thai context which could be
disseminated or applied to the other field of development.

2. Communication network of the farmers or of the community shown in this study could
be used as the guideline for other communities to exercise the power of network to empower
themselves within their group before strengthening outside communication.
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3. That importance of people media to the farmer must be realized because of their
closeness between them. Furthermore, it should be empowered more in any required aspect which
would affected the effectiveness of their filed work.

4. The communication process of the New Theory should be continuous in order to
control the important message in every stage and direction of transferring stages. The relevant
agencies should provide policies to produce the specific media to be used with the people media
appropriately.

5. The development of the New Theory practice as an approach to sustainable agriculture
required much more efficient communication process and because the relevant agencies did not
put much importance on the specific media, the study about the utilization between the specific
media and the people media affecting sustainable development of the New Theory became more
important.
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APPENDIX I

The New Theory Media

Pocket books

1. New Theory : Land  and Water Management for Ultimate Uses by His Majesty the
King’s Initiatives, by the Special Committee for the Coordination of His Majesty the
King’s Project.

2. The King’s speech given to all Thais on 4 Dec. 1997: Life Handbook for Thai People
for the Year 1998, and New Theory, by the Office of His Majesty the King’s
Property.

3. New Theory of Agriculture under His Majesty the King : from Theory to
Implementation for Self- Sufficiency Economy by the Agricultural Research and
Development Institute, Region 1, Department of Academic.

4. The Demonstration Project of “New Theory” from His Majesty the King,
Nakornrajchasrima Province, by  the Office of Special Committee for His Majesty
the King’s Project, October, 1991.

5. The Small Water Pond for Integrated Agriculture Project, by the Operating
Committee of The Small Water Pond for Integrated Agriculture Project, Ministry of
Agriculture and Co-operative.

6.  Sufficiency Economy and Civil Society : Solution for Social-Economy Recovery, by
Mr. Pravej Wasee, The Community Doctor Printing Office.
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7. Agriculture "New Theory" upon His Majesty the King, by The Institute of Research
and Agricultural Development, Region 6, Department of Academic, Ministry of
Agriculture and Cooperative.

8. New Theory of His Majesty the King for self-sufficiency Life, by Ministry of
Education cooperated with the Ruam Dauy Chuay Kun Printing Office.

9. The Demonstration Project "New Theory" upon His Majesty the King,
Nakonrajaseema province, by the Office of the Special Committee for His Majesty
the King Project, June, 1992.

10. The Integrated Agriculture upon His Majesty the King "New Theory" : The Huay Sai
Development Study Center of His Majesty the King, by the Office of the Special
Committee for His Majesty the King Project.

11. The Demonstration Project of New Theory at Ban Dan Samakki, Kaowong, Kalasin
province: the Demonstration for Water and Land Management for New Agricultural
Trend, by the Office of the Special Committee for His Majesty the King’s Project.

12. Sufficiency Economy for Agricultural Self-Sufficiency, by the Department of
Agricultural Extension.

Textbooks

1. His Majesty the King and Thai Environment

2. Integrated Farming System upon the New Theory, by the Department of  Agricultural
Extension.

3. The Royal Initiative Agricultural Projects, from the Journal of Sub-District Products.
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4. The Integrated Agriculture upon His Majesty the King’s "New Theory" :by
Agricultural Extension, by the Department of Agricultural Extension, Ministry of
Agriculture and Cooperatives.

5. The Integrated Agriculture upon His Majesty, the King’s "New Theory" :by the
Agricultural Extension.

6. New Theory, by the Office of the Special Committee for His Majesty the King
Project.

Brochures and Leaflets

1. New Theory, by The Pikultong Development Study Center under His Majesty the
King’s Initiation, Narathivas prvince.

2. Integrated Farming System upon the New Theory : Sufficient Water,  Sufficient
Consumption, Happy Family, by the Department of Agricultural Extension, Ministry
of Agriculture and Cooperatives.

3. Integrated Farming System upon the New Theory, by the Department of Agricultural
Affair Promotion, Department of Agricultural Extension.

4. What is Sustainable Agriculture? By The Division of Agricultural Administrative
Development, Department of Agricultural Extension.

5. The Project of New Theory Agriculture under His Majesty the King’s Initiative by
the Office of Agriculture and Cooperatives, Phetchaburi Province.

6. The Project of Land Development of Chaipattana Temple Compound upon His
Majesty the King’s Initiative, by the Pra Puttabath Agronomy Experiment Station ,
Muang District, Saraburi Province.
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7. Sufficiency Economy by the Department of Agricultural Extension.

8. The park of His Royal Highness the King’s Mother Srinakarin, Academic Division,
by the Huay Sai Development Study Center upon His Majesty the King.

9. The Celebration of 50th Anniversary of the King’s Reign : the Integrated Agriculture
under the New Theory 30:30: 30:10 by the Huay Sai Development Study Center
upon His Majesty the King’s Initiative.

VDO CD

1. 53th series of VDO CD for educational purpose by the Extension and Training
Office, Kasetsart University

- The Integrated Agriculture upon the New Theory (Huaysai, Phetchaburi
Province)

- The Integrated Agriculture upon the New Theory (Kaohinsorn,
Panomsarakam)

- The Model Farm, Kampengsaen District.

2. The relevant data for decision making about the New Theory
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APPENDIX II

In-depht Interview of the Target Farmer.

1. Mrs. Prayad Pungtong said  “….the New Theory was the integrated land management,
the career which we already normally practiced; it being His Majesty the King Project, it being
the soil improvement via the integrated farming for the whole year consumption…”

2. Mr. Samran Sartaiem said  “….the New Theory focused on the land management to be
30: 30: 30: 10 upon our adjustment, then also focused more on the integrated farming for the
whole year consumption and income…”

3. Mr. Sawan Suwanwisut said  “...the New Theory was the integrated farming to reduce
any risk from its rotating plantation, farmers grouping to help each other for more systematic
production in order to generate the whole year income. And the principle of the New Theory was
to plan, to think, and to implement together…”

4. Mr.Suk Mungmee said  “….we should eat what we have and produce, we had to
consider our own factors to facilitate our own production and led to the sufficiency economy...”

5. Mr. Chuan Buasod said “….the sufficiency economy was the self sufficient
consumption, by planting  a variety of vegetables, and the surplus could be sold…”

6. Mr. Somsak Bunrod said “…. the sufficiency economy could give rise to debt free
people and they should have enough for their own consumption…”
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APPENDIX III

Details of the New Theory

1. Principles

1.1 the principles of the New Theory

- for the farmers who had the agricultural land around 10-15 rai
- for the farmers who could be self-sufficient (reduce outside dependent factors), and

had water source in their farms.
- To get benefits from water for agricultural activities
- Farmers having their paddy field area to produce their staple food
- Land design composed of  paddy field, orchard, and water resorvior
- being the integrated farming
- integrated agricultural activities for the utmost natural resource  utilization
- Able to create the fertility of soil and balance the ecology of the agricultural system

1.2 the implementation stages

1.2.1 the first stage of the New Theory (the production stage):

Housing area and farming area are classified into 4 parts : 30: 30: 30: 10 as follows :

- The first area : 30% for water resorvior
- The second area : 30% for paddy field area in the rainy season
- The third area : 30% for the orchard area, vegetables, herbs ect.
- The fourth area: 10% for the housing and livestock
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1.2.2  the second stage of the New Theory (the farmer grouping stage):

When farmers well understood and already successfully  well implemented the New
Theory into practice, them in stage two : the grouping stage to become strengthened and help each
other, and continue to the marketing stage.

1.2.3 the third stage of the New Theory (the fund raising stage):

After the second stage, the farmer groups developed themselves into the third stages for
their fund raising activities i.e. coordinating with relevant agencies for any further development of
their group, their individuals, and their community.

1.3  the application

1.3.1 able to adjust the land appropriately with each geographical area and    
  environment

1.3.2 able to produce enough rice for the whole year consumption
1.3.3 should study the structure of the soil before digging the water reservoir
1.3.4 should use the upper soil from the water reservoir digging for the
          plantation.
1.3.5 should grow vegetables, herb plantation in any vacant space around the
          housing area for household consumption.
1.3.6 should raise the kinds of livestock, which could depend on one other in the
          house compound.
1.3.7 should keep fish in the water reservoir for the family protein consumption,
          and  extra income.
1.3.8 should plant the grass around the water reservoir to protect the water
          reservoir edge landslide.
1.3.9 should have unity in the community "labor union" for  the success of the
          self sufficient life.
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1.3.10 Should seek consult from the relevant agencies i.e. the Department of Soil
           Development, the Department of  Agricultural Extension, the Department
           of Irrigation, etc.

2. the supports from relevant agencies and budget
 

2.1 the supporting agencies

The supporting agencies for the New Theory were as follows :

1. the Secretariat of the Ministry
2. the Department of Irrigation
3. the Department of Cooperatives Account Inspection
4. the Department of Fishery
5. the Department of Livestock
6. the Department of Forestry
7. the Department of Land Development
8.    the Department of Academic
9.    the Department of Agricultural Extension
10.  the Department of Cooperatives Extension
11. the Office of Land Revolution
12. the Office of Agriculture Economy

Or any local agencies  from all levels as follow;

Provincial level   -  the Provincial Office of Agriculture and Cooperatives
- the Provincial Office of Agriculture
- the Provincial Office of Community Development
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District level -    the District Office of Community Development
-  the District Office of Agriculture

Sub-District level -    the Sub-District Office of Agriculture
-  the Sub-District Office of Community Development
-  the Sub-District Office Local Administrative Bureau, etc.

2.2 the budget

Should include the cost of all production expenses, and also all income activities
in the form of farm account.

2.3 the additional  information sources

2.3.1  The Development Study Center of His Majesty the Kings from all regions
2.3.2  The Special Committee for Coordination of the King’s Project or the

ChaiPattana Foundation.
2.3.3  The 9 Development Study Centers  of His Majesty the King
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