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Bija Chotchuang: The Effectiveness of Digital Signage Advertising Media on Marketing
Communication Responses among Consumers Living in Condominium. Master of Arts (Digital
Communication Arts), Major Field: Digital Communication Arts, Department of
Communication Arts and Information Science.

Thesis Advisor: Professor Nottakrit Vantamay, Ph.D.

Academic Year 2023

The digital signage advertising media in condominiums is a new touch point that
enables marketing communicators to reach consumers residing in condominiums. The
objectives of this research were: 1) to examine the effectiveness of digital signage advertising
media in condominiums on brand image, attitude towards brand, brand purchase intention, and
brand loyalty, and 2) to compare differences in media exposure based on demographic
characteristics including gender, age, marital status, and income. Survey research was used
with a sample size of 450 respondents aged 25-59 years old. They resided in condominiums
with digital signage installations in Bangkok. Data were collected through self-administered
questionnaires. Descriptive statistics analysis including frequency, percentages, means, and
standard deviations were employed and inferential statistics analysis including One-way
ANOVA and simple regression analysis were used for hypothesis testing with a significant
level of 0.05. The research findings revealed that 1) the media exposure to digital signage
advertising media affected brand image (Beta= .501), attitude towards brands (Beta= .343),
brand purchase intention (Beta= .256), and brand loyalty (Beta= .164) significantly, and 2)
gender was just a significant demographic variable affecting media exposure differently;
LGBTQ+ and male respondents exhibited higher media exposure compared to female
respondents. These findings provide valuable insights for brand owners, marketers, and

advertisers to develop and strengthen their marketing communication strategies effectively.
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4. ANNATD¥DATIAUM (Brand Purchase Intention)
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